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Abstract

Josiah Venture is a Christian ministry in Central Europe that longs to see a movement of God among youth that conne
these young people into the local church and transforms the society in which theyHa/ministry seeks to accomplish
this vision by equipping leadamong the youth to do Greatothmission work through the local church

Key questions for the near term stragety of the minisang 1) where to focus miistry efforts to engage and disciple
youth and2) what isthe condition of the local youth so that the local church carefapped to reach themA research
project sponsored byThe Maclellan Foundatiorwas initiated in JanuaryO41 to answer these questions for the KAM
ministry in Czech and for future work of Josiah Venture in Slovakia.
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is not currently a prt of their lifebut express an imest in learning more about iThe research study shows thahile a

large potion of students in both nations indicate belief in Jesus Christ (21% in Czech and 55% in Slovakia) the numl
drops significantly with thedditional qualifier of being interested in knowing more about God. This indicates that these
students are not experiencing a crisis of belief, but a crisis of contamconcentration of th&argetAudience varies
widely over the CzecheRublic and Slovda ranging fromd9% of the student population in Bardejov to no measurable
Targetsegment in dblonec nad Nisoun general the towns surveyed in Slovakia had the highest concentrations of
Target audiencgollowed by Moravia.

Unfulfilled happiness § the greatest needamong students across both nations. The hunger for happiness is slightly
higher in Slovakia than in the CzedpRblic where students indicathat it is a more important need and that they are
less fulfilled in this area compared to Czetldsnts. The hunger for happiness is also greater among female students
and the TargetAudience whercompared to the typical Czech studerithis isdue to the statistically higher level of
importance placed on this need.

Students look primarily to their ost personal human relationships to fulfill the need for happiness while IgakirGod

to fulfill this need $ rarely indicated. The fact that God does not fall in the same category as parents and friends ma
indicate a deeper badf that God is truly imgrsonal: Hecannot be related to in the same sense as a father, mother,
friend, or lover.Students that seek their primary fulfilment of happiness outside of close personal relationships are
consistently less fulfilled. This is most notable with studehtd seek lappiness in drugs and alcohol whetgetlow
scores for fulfillment and importance indicates a high degree of indifference among this group.

The study also indicates that the unfulfilled desifébeing loved is also a key need: particularly agpéemale students.
It can be generalized that males are more indifferent to being lewedulfilled autonomy is much more important to
them.
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Background

Josiah Venture is a Christian ministry in Central Europe that longs to see a movement of God among youth that conne
them into the local church and transforms the society in which they live. The gemayans by which they seék fulfill
this vision is through equippirlgaders among the youth to do Greavr@mission work through the local church.

One specific strategy to accomplish this vision is the Exit 316 television series andufpitour being used by Josiah
Venture Czech RepubliKfesfanskdAkademie Madych or KAMN. This television series has achieved significant
popularty in the Czechdpublic by résing awareness of life and spiritual issues in gat&e that connects wittthe
youth. The ministry then has a follewp tour in which theycooperate with local churches to disciple and train local
youth into Great Commission leaders. Theeess of the program has encouraged Josiah Venture to plan on exporting
this program into neighboring nations such as Slovakia.

Key questions for the near term stragety of the ministry are 1) where to focus ministry efforts to engage and discipl
youth ard 2) what is the condition of the local youth so that the local church canepgipped to reach their own
context. A research project was initiated in January 2011 to answer these questions for the KAM ministry in Cze
Republicand for future work of Josiah Venture in Slovakia.



Study Goals

The first key question for this research study is where to focus ministry efforts to engage and disciple youth. The minist
needs an answer to this question to know where to prioritizi@istry effortsin the Czech Republic and in SlovakiAM

has identified arargetAudienceprofile of students which they believe are ripe for evangelism and discipleship towards
leadership in the Church. The attributes of thergetAudienceare:

Theybelieve that there i@ spiritual reality

They believe that God existnd they are interested in Him.

They believe that Jesus Christ is the Son of God and the Savior of the world

1 They are interested in knowing more about the Bible BUT the Bible isimendy an integral part of their life.

=A =4 =4

ThisTargetAudiencecan be contrasted with two other segments. The first additional segment is ¢étladnal These
are students who affiliate with the church culturally but do not have a desire for further groi¥tl attributes of the
NominalSegment are:

1 They identify themselves as belonging to eitthe Roman Catholi€hurchor another Christian faith
9 The Bible is not a part of their life atitere is no interest in readinig further.

The third segment in @ study is theEvangelical These would represent students who already show attributes of
students that have been reached by the church and ministry:

9 They believe that Jesus Christ is the Son of God and the Savior of the world
1 The Bible is currently antegral part of their life

Theprimary hypothesisis thatthe TargetAudience is not homogenously spread across Czech and Slovakia. Rather, the
belief is that thereare specific cities that hawagnificantly higher concentrations of thparticular group

A secondary means of prioritizing where to focus ministry efforts is to consider where the youth grantjréest for

God to meet the desires of theheart. This is tiedo the second key questiowhichis how to engage the youth where
they minister in an effective and relevant way. The youth of Czech and Slovakia struggle with the same heart issu
common to all human culture and sebkth appropriate and inappropriate solutions to thessuesThe research study
focuses on fivef these heart needshe importance and fulfillment of these needs among the youth, and how they are
currently meeting these needs. &lfive needs of focuare:

Happiness

Autonomy

Being Loved and Accepted
Freedom from Guilt

Life Purpose

=A =4 =4 =4 =4

The secondary hypothesis is that there are different degrees of fulfilment and importance of these needs based ol
gender, geography, andegmentation as described above. Knowing this answer would guide the ministry to the
geographies and particular studentpigs that could be in the greatest need of a relationship with Christ as a solution to

deeper needs of their hearts.
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In brief, the goal of the study can be framed as trying to answer two key questions:

1) Where do we go?knowing where theTargetAudience is concentrated and knowing where there &#ne
greatest unmet needs).

2) How do we go?Aknowing how to connect with youth in each location in a meaningful way that addresses the
unfulfilled needs of their hearts).




Key Conclusions an8itrategic Action, and the C3 Process

This research study reveals many facts about the mingstngextof Josiah Venture in Slovakia and the Czech Republic.
Key conalisions revealed by the research:

1

More than %2 of Czech students and more than ¥ of Slstalents indicatehe belief that Jesus is the Son of
God and the Savior of the Worldowever,when this same group is asked about their opinion of Gesl than
10% of the Czech students and less than 1/3 of the Slovak students indicate that thetegsted in knowing
Him. The more important issue among students is not unbelief but it is indifference.

The highest concentrations of tHEargetAudinceA y G KS /1 SOK wSLJzot A0 OlFy o
+ £ 0al1sS aSi AnjNG6 Naie 10%/tR 20%aneritritiths atnéng €eéondary $chodtudents. The
highest concentrations of th&argetAudienceA y { f 2 @I { Al OFly 06S F2dzyR AY
which all have 25% to 50% concentrations among secondary school student

Larger portions of both th&argetand Evangelicadegments are found in Gymnasia.

When given the option to indicate that the church is a credible institution, only 15% @kStwdents indicate
that it is. Less thati0% of Czech students indicatet the church is a credible institution.

A majority of secondary students in the Czech Republic do not identify with any religious affiliation while the
majority of students in Slovakia identify themselves as Roman Catholic.

Unfulfilled happinesssithe greatest need among students across both nations: particularly female students and
the Target Audiencecompared to the typical Czech studerithis isdue to the statistically higher level of
importance placed on this need by these two groups.

Studerts look primarily to their most personal human relationships to fulfill the need for happiness whiledookin
to God to fulfill this needsi rarely indicated. The fact that God does not seem to fall in the same category as
parents and friends may indicatedeeeper belief that God is truly impersonal and cannot be related to in the
same sense as a father, mother, friend, or lover.

The study also indicates that the unfulfilled desifebeing loved is also a key need: particularly among female
students.

It can be generalized that males are more indifferent to being lewedulfiled autonomy is much more
important to them.

Finding Freedom from Guilt and Purpose are not as important to secondary school stusigmtfulfillment
scores consistently mataig and exceeding the importance scores for this need.

Strategic action is born from the confluence of three key factors: the particalingof the ministry, thecapabilitiesof
the ministry, and thecontext of the situation. This is referred to as the Sfrategic matrix. Discovering the answers to
the following five questions recommended in the development of effective actions steps:
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1)

2)

3)
4)

5)

| 2¢ ¢2dZ R W2 aalling ko tran§ofnil OzBdB @nil Slovakcidy by equippingleaders among the
youth to do Great @mmission work through the local church be best expressed in light of the ten key results
from this research?

What does meeting the unfulfilled needs of Happiness, Being Loved, and Autonomy amondogéuiike in
fAIKEG 2F waissbP K +Sy (G dz2NB Q&

Whatinternal resourcesare needed to reach cities with high portions of fh@rgetsegment?
What types opartnershipsshould be fostered in cities with high portions of thargetAudiencé&

Is Josiah Veare equippedto disciple young leaders to look to God and His Son to fulfill their deepest needs and
to lead other students to look to God for fulfillment in a similar way?



Study Methodology

General Design

The method used to answer the key questionghi$ studyis a mass survey amondand 3° year students in Czech

and Slovakia. The focus on these particular years addresses the fact that half of all secondary school students wo
belong to this category and that the students in these yetrgse in the midst of the process of secondary sdimgp
represent the most typical views of secondary school students.

The study was administereaer 6 weeksn the springof 2011 in 30 specified Czech cities and in 10 specified Slovak
cities representing key areas that the ministry would consider engagein the near future. These cities gletters
and numbergorrespond to the map on the following page)

a- Brno o- Liberec nj Vsetin
b-. njSOt I & p- Olomouc QG Zlin
c-2S&al1a@RS220PA 0SS g Opava 0 - Banska Bystrica
d-2 S &t EONY r- Ostrava 1- Bardejov
e- Frydek Mistek s- Pardubice 2-Y2OA0S
f-1 I GNnj2 3 t- Pisek 3- Levice
g HradecKréalové u-t £ 1 Sz 4- 1 ALXiz2galée aAaldzt O
h -JabloneaadNisou v- Praha 5-Nitra
i- Jihlava w-~ dzY LJS NJ 6-Nové Zamky
j- KarlovyVary x- Tabor 7t NBEO2 @
k- Karvina y-¢ njSo N6 8 -Trnava
I- Kolin z¢nAySso 9¢AtAYLE
m-Y N2 YSnNO G UstinadLabem
n- KutnaHora G+ fFaDORNSNNEN
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The study was designed gurveyan equal number of respondents from each of three types of schools in each city:
practical school$LINJ {1 G A ) yyBnasik]addivaational schoolgd (i NjS RY N 2 RAt Rasl/3S studgnid froin
each type of school in each city were surveyearder to get a representative sangplFurthermore, the total sample
size from each city was designed to reflect the populatioa efzeach city so thahe smallest sample size from each
city would be 105 students (35 from each type of schooljotal of 179 schools participated in this survey and a
complete list of the schools the Czech Republian be found in Appendix A of this report.

The survey was designed to be brief so that it could be easily administered by field staff. As deesulvey was only
34 questions long with no open ended answers required. The research firm E@&4&8ontracted to administer the
surveyand collect the data in each of the schools.

Answering the question: Where to Go?

Answering the first question of thd 1 dzZRe& 042 KSNB (G2 3I2K&é0 NBljdzZANB& ARSY
member of theTargetAudience. This is determined based on the responses to five particular questions in the survey
The firstrequirementA & F2 NJ (G KS NB a LIhyhR Sugfey toidha follbwing fuedtiah:S a I ¢ 2

Do you think that there is more than a visible material world?

a. Yes
b. No
c. L R2yQl (1y26> L KI@S ySOSNI GK2dzaK{ Fo2dzi A

Answering this in the affirmative indicates a belief in the spiritual world. In additio\#ea LJ2 Yy RSy & Ydza G |
the following survey question:

! FOCUentrum pro socialni a marketingovou analyzu, spol. s r.o., Vrchlického sad 4, Brno, 602 00
£ L8 T 1

LAl tidhe
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Which of the following attitudes is the closest to you?

L R2 y2G OFNB lo2dzi D2RX L R2yQil KAyl 2F G(G(KS&S
¢tKSNBEQa y2 D2R

There is something over us, but | do not know how to call it

Thereis a God, but | do not care about him

There is a God and | am interested in him

® 20 oo

¢KS ySEG AYRAOFGAY3 ljdzSadAazy Aa F2dzyR 6St26 FyR (KS |
the TargetAudience:

Which statement best describes youpimion of Jesus Christ

a L R2y Qi OI NB

b. I SQ& <he revedréally existed

c. Religious fanatic

d. Important man from history

e. Spiritual teacher

f. The son of God and Savior of the world

g. Somethingelsgg NA G S XXXXXXXXXX®

The final indicating question below mustbey 8 s SNBER SAGKSNJ da6¢ 2NJ aRé AYRAOI (7
Bible:

Which statement expresses your attitude to Bible the best?

| have not read it and | do not plan to do so

| have not read it but | would like to read someday
| have read somparts but it did not interest me

| have read some parts and it did interest me
Bible is a part of my life, | read it often

® a0 o

The combination of these answers indicateBamgetrespondent someone who believes in the sipiial world, is
interested in aGodthat exists, believes that Jesus is His son and the Savior of the world, and while the Bible is not
currently a part of their life they do want to know more fromlibcations with larger percentages of respondents
belonging to this segment would be priiei$ for ministry engagement for KAM.

ThisTargetsegmant is contrasted in this study with tidominalsegment who indicate that they are a member of a
Christian faittbut the Bible is not a part of their lifQualifying respondents answerédd ¢ 2 NJ a O¢ (2 GKS
and any answer but e on the following question

Which of these religions do You follow?

None

Roman catholic

Another Christiarg g NA 1S XX XXX XX XXX P
Another NorChristian¢ g NA 1S XX XXX XX X X X

a0 o
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Which statement expresses yoattitude to Bible the best?

| have not read it and | do not plan to do so

| have not read it but | would like to read someday
| have read some parts but it did not interest me

| have read some parts and it did interest me
Bible is a part of my life, | redidoften

® a0 o

The final segmentonsidered in this study is called tl®&vangelicasegment. In a sense, this group repretsethe
belief/lbehavior group that they desire to move members of Fargetsegmentinto. Members of this group answered
GFe (2 eEBiFAWRGSE 206 YR aSé¢ (2 (GKS aSO2yR ljdzSadAazy o

Which statement best describes your opinion of Jesus Christ

L R2y Qi OI NB

I SQa Jhe rievedréalfy existed

Religious fanatic

Important man from history

Spiritual teacher

The son of God and Savior of theovid
Somethingelse s NA 1S XXXXXXXXXX®

@™o oo0 oo

Which statement expresses your attitude to Bible the best?

| have not read it and | do not plan to do so

I have not read it but | would like to read someday
| have read some parts but it did not interest me

| haveread some parts and it did interest me

Bible is a part of my life, | read it often

® 20 T

Answering the question: How to Go?
Theissue of how to engage thEargetAudienceis more complicated and involves a more intensive type of analysis. The
five heart needsansidered in this analysis are:

¢t KS RS&ANB T2 N KHapdingss/ SEHMENR dBRFSHMNSERK iz NS L2 NI

¢CKS RSEANDB T2NJ LISNE2Y I f ANBSH?2 Yi K2\ dr3dki22dyli2 YieKYA AN
The desire to be loved and accepted for who they &k& ¥ S NB&nB Loue® &G KNP dza3K2 dzi G KA a
¢tKS RSaAANB (2 0S FTNBS THR&EYOMFariGuii § KRR &zZEKY &Y ®HEX 3 N.
T ¢KS RSAANB (2 KI JS PRupidd? &K NRyzIHKR2TEY (NGTaS N\NNEA R Ndi2  a

=A =4 =4 =

Each of the heart needsevaluated by a triplet of qustions. The first question askse respondent to rate their current
fulfillment of that need on a scale of 1 to 7. For example:

| 26 aKILILRE R2 @&2dz FSSt y26K al N} 2y GKS aolts$§

1 2 3 4 5 6 7
| feel absolutelyinhappy | feel completely appy

e a 13
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These scores are reffered to as¥ dzf F Adr €a¥hSf/tiiecheart needst needs to be noted that the fulfillement of
freedom from guilt(where the students are askeéitl 2 4 I dzA £ G & 2 NJ | aiKkchloGISt& bRsBbtraéc) the T S ¢
score for guilt from &o yield a similar score on a 1 to 7 scdlbe second question of each triplet asks the respondent to
rate how important this heart need is for them. For example:

How important for you ist to live a happy life? Mark on thecale

1 2 3 4 5 6 7
Not at all TKEFEGQa GKS Yz2ald AYLRNIDI
tKSaS a02NBa I NB NBFSNNBR (2 I aMeashrivid-ideNdiporignOeSof theFegebd isS | O
crucial for analysis. Withodut the ministry would be misk to focus on needs that may be irrelevant to the students in
this study.

The third question in each triplet asks the respondent to indicate the top three things that they go to to find fulfillment
for their need. For example:

Select three things that makyou feel happy and mark them 1, 2 and 3

Respondents were given the choice of 8 to 12 options for each of the five needs plus the additional option of dilling in
blank forsomething else. For each of the five needs the respondents are always giveptitwes of Family, Friends,
Boyfriends/gilfriends, and God. In additioto these common four, respondents were also given these additional
options for fulfilling their needs.

For Happiness:

9 Drugs or alcohol 1 Traveling
T Sex T Sort
1 Reading books, watching mies, theatre music 1 Pets
1 Hobbies, other activities of interest
ForAutonomy;
1 Money 1 Art, music, theatre
1 Internet 1 Freetime
1 Traveling 1 Education, knowledge
1 My Youth

For Being Loved:

T Sex 1 Being attractive
1 Money 1 Popularity, the positive attention of many
1 Sport people
1 Social networkingctivities 1 Getting gifts
14
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For Feedom from Guilt

9 Drugsor alcohol
i Entertainment: Television, movies, music, or
internet, Video games

ForPurpose
1 Work
1 Succes
1 Entertainment
i Health
B
b 4
o) D
© ]
(3]
=
o]
o
E
— — =Y
A C
Fulfillment

= =4 4 =

Physical activity, sport or exercise
AnApology

Science

Philosophy

Fate, destiny

Seltsacrifice for someone @omething

Throughout the analysis of this study, thérst two
measurements are frequently shown together on a
Fulfilmentimportance graph like the one shown to the left.
This representation can be useful when comparing needs
segments, and means of fulfilling need-or example, on
the graph to the left both needs A and B are equally fulfilled;
however, the respondents indicate that need B is more
important to them than need A. As a result, it would be
strategically more important to focus on B than A. On this
samegraph, need A and C are equally important but C is
more fulfilled. As a result it would be strategically more
important to focus on A than C. Need D is both more
fulfilled and more important than need A.

To better compare the results of the study, a metknown
G K dzy 3 @BtEusedi &enerally speaking, this calculated

measurement indicates how hungry or desperate respondents are to see this need met. It is calculated as the differen
between the importance and fulfilment of a need multiplied by the ortpnce of that same need.

HUNGER = IMPORTANCE x (IMPORTARGE-ILLMENT)

For example, suppose that need A is rateddsfulfillment anda 5 importance. This would mean that the hunger score
for Ais 5 x (& 4) = 5. Compare this to a need B ratedaasfulfillment anda 7 importance. This would meahat the
hunger score for B is 7 x &) = 21 Therefore the hunger for need Brimichgreater (21> 5).

Now suppose a need C which is rate@&sfulfillment anda 5 importance. This would mean thatdthunger score for C
is 5 x (5 6) =-5. In other words, there is no hunger for needp@rticularly when compared to need A.

As a final example, suppose a need D which idraga 6 fulfilment anda 7 importance. This would mean that the
hunger scordor D is 7 x (€ 6) = 7: a hunger score that is only slightly larger than need A.



Applying this hunger formula across th
Fulfillmentimportance graph creates the 7

response surface showo the right Note that iﬁ
the hunger scorescross the diagonal (poisit 65 }
44 , 4.24.2, etc) will have hunger scores ¢

zero. Al points to the left of this line would 6

represent some degree of hunger while a
points to the right represent a lack of it.

5.5

Importance

This approach can enable a visual comparis 5
0SG6SSy | a S 3 Y® yvariaus
needs. This metric is an invention devised fi 45

the analysis of this study and does nc
represent an absolute scale. As such, it shot

4

Fulfillment *

Hunger Response Surface

20-25
15-20
10-15

5-10

-5-0
-10--5

-15--10

4.5 5 5.5 6 6.5 7

only be employed as a relative measure within
the same piece of research.

The following general rulesan beused fora
relative comparison between points on §
Fulfillmentimportance char The chart to the
left helpsillustrate these rules.

4

1) If a second point is above and to th¢
right of the first point, then the second
point describes a need that is botl
more mportant and more fulfilled. This
second point on the graph would bdg
GY2NB alridAafFASRE QKIy

Importance

4

2) If a second point is below and to the
right of the first point, then the second

~
p /

2% / ® \ (‘e(\&
KSZ% FANE G o

/Oo’

//}‘ [#

@f'@ OKQ'

D N

point describes a need that itess
important but more fulfilled. This
second point on the graph would be

Fulfillment

émore complacerdt (1 KI'y G§KS TANRUO®

3) If a second point is below and to the left of the first point, then the second point describes a need that is both
less important and less fulfilled. This second point on the graph wdtild ikt Y2 NS AYRAFFSNBY (i ¢

4) If a second point is above and to the left of the first point, then the second point describes a need that is more
AYLRNILFYG odzi €Saa FdzZ FAfE SR ¢KAad aSO2yR

DSYSNrfte aLlsSk{Ay3as LRAYyGaA
respondent ignore aware of an unfulfilled need in their life.

LRAY G 2

GKFG | NB aY2NB Kouyid Rat the NB |

16



A Deeper Understanding of the Target Segment,Nominal s, and Evangelicals
The survey also contains numerous questions to give a better insight into the demography and beliefs of each of the

three segments considered in this study beyond the qualifying questions previously discussed.
Perhaps the most important question askeddals the triplet of questions on the need for purpose.
What would you say about purpose of your life?

| do not know, | do not care

| have no purpose of life, there is no reason to search for it

L Y aSINOKAYy3 F2NJAGYES odzi aidAatt KIFI@SyQd F2dzyR Al
lhavefoundr@ € AFS LIdzZN1LI2aASPd® ! YR Al A& XXXXXXXXPOGNRGSO

a oo

Il yE6SNAYI 60¢é (2 GKA&Z ljdSaidAazy ¢2df R AYRAOIGS 2L8yyS:

Another important question in the survey to indicate openness to strategic engagesoroerns actual spiritual
experience.

Il I g8 @2dz SOSNI KIR 'y SELISNASYOS G(GKIFGQa FENIoSez2yR | aO;
a. Yes
b. No

There are no additional qualifiers to further discern if the experience has been positive or negative, Christian or occu
Nevertheless, it ibelieved that actual spiritual experience indicates openness to engagement on spiritual issues. Thes
respondents would require no convincing that there is a spiritual world.

Another important aspect to understand about each of the segments is theiruggiaffiliation and view of the church.
Boththe CzecHRepublicand Slovakia are traditional Christian societies with more than a thousand years of history in the
context of Christendom. The view of the church and church culture can be a powerful aspsuderstand when
engaging each of the segments considered in this studypiliheipalquestionto consider is that ofeligious affiliation.

Which ofthese religions do gu follow?

None

Roman @tholic

Another Christiag d NA 1S XXXXXXXXXX DD
AnotherNonchristiang g NA 1S XXX XX XX X X X

o0 oy

The next set of questions in the survey directly addresses issues raised in previous research across Europe that indi
that the view of the church is in decline. This is important to understand for strategic engagentethinations of this

study. Ministries working to connect youth with the local church must understand the credibility of the church among
students.
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(FOR CZECH REPUBLIC) Prior research indicates that the church is among the least trusted institodddadach
Republic. Please, matke statementthat expressegour opinion the best

Churches are not trusted for sexual scandals of some priests

Churches teach rules they do not obey

Churches are not trustdzkcause they are interested only in property and political authority
Churches miss real needs of contemporary people and society

/| KdzZNOKS & dbelis\ers ahd linlt thefit freedom

Churches are not trusted for the violence in the name of the Chuhtktory and nowadays

| do not agreethe church is a trustworthy institution

Another opinio, g NRA 1S XXX XXXXXXXXDP

S@ o a0 T

(FOR SLOVAKIA) Research indicates a fall of church credibility in some countries. Pleagberstatementthat
expresseyour opinionthe best

a. Churches are not trusted for sexual scandals of some priests
Churches teach rules they do not obey
Churches are not trusted, because they are interested only in property and political authority
Churches miss real needs of contemporary peoplesacigty
/| KdzZNDOKS & aheiNgers ghd kinit théréreedom
Churches are not trusted for the violence in the name of the Church in history and nowadays
| do not agree, church is a trustworthy institution
Another opiniog g NRA 1S XX XXXXXXXXXDD

Te o ao0T

Why doyou think people attend church? Choose max 3 opinions
a. They ae desperate and weak and nekdlp
They are uneducated and someone fooled them
They fulfill their religious obligation
Theydo it for tradition
They need théellowship of other people
Toget cbser to God and readdalvation
Another opiniorg @ NA 1S XXX XXX XXX X

@ o oo00C

Because of the close tie of the traditional church, history, and national identity, an additional question was asket
concerning a specific Christian figure that prior research indicatesgd have a high degree of respect in each society in
this study.

(FOR CZECH REPUBLIC) Prior research indicates that the most important spiritual persons to Czech youth are Jan Hus a
Jesus Christ. Which statement best describes your opinion of Jan Hus

IR2y Qi Ol NB

Religious fanatic who injurefie church

Freedom fighter

National Hero

Important spiritual leader

Somethingelse g NA 1S XXXXX®

-~ P o0 o
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(FOR SLOVAKIRjior research indicates that the most important spiritual persons to Czech ly@uethe previous Pope
John Paul land Jesus Christ. Which statement best desesi your opinion of John PauPI|
aa L R2y Qi OI NB
Religious fanatic
Leader of the worl@ Biggest religious organization
International herowho contributed to the fall of comunism
Important spiritual leader
Somethingelsed NA 1S XXX XX

~®o ooy

A final set of questions are asked in the survey to better understand the family practices of the respondent as it relates
to the background of their parents and tineeligious practices

YourmotheQd SRdzOIF GA2y f S@StK

a. Primary school

b. Vocational school / with or without graduation

c. High school

d Gt NeFSaairzyltf aoOK22fé¢ k oF OKSt 2NJ RSINBSI aGRALI 2YSR
e. University

f.

| have no Mother

Yourt 6 KSNR&a SRdzOF GA2y tS@StK

a. Primary school

b. Vocationalschool / with or without graduation

¢. High school

d Gt NePFSaarzylf alOKz22fté¢ k ol OKSt 2NJ RSINBSI aGRALIX 2YSR
e. University

f.

| have no Father

L 2dzNJ a2 KSNDa NBfAIAZYyK

No religion
Roman @tholic
Other Christian
Other nonrchristian
I have no Mother

® o0 T

YadzNJ Cl 6§ KSNDR& NBfAIAZYK

No religion
Roman @tholic
Other Christian
Other nonchristian
| have no Father

® 20 TR
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Does your Mother attend church meetings?

Never

Once a Year
Once a month
Regularly

| have no Mother

® a0 o

Does your Father attend church meetings?

a. Never

b. Oncea Year

c. Once a month
d. Regularly

e. | have no Father

Students completing this survey and, more importantly, secondary school students that are being reached through
Christian ministry are still living at home and are under significant influence of their pathmsrstanding the
educational and religious backgrounds of their homes is absolutely crucial.

The complete survey used in this research can be found in Appendix B.

A Note on Weighting

Research studies such as this will often employ weighting of the datal so that the published results represent a
balance that reflects demogphic realities. To achieve thignalysts will add multipliers to responses meaning that
some respondents will count more than other respondents. It is the opinid@iarfty Resaah that this provides biased

and pdentially misleading resultsAs a resujtno data weighting is used in the analysis of this study. Instead actual
numbers of demographic segments (such as male and female) are provided for complete transparency rend clea
results.
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General Results

Sample Distribution
A total 0f8290 students completed the survey for this research study: 6911 studetite CzecHRepublicand 1379
students in Slovakia.

Male: 43.7%44.1% in Czech and 41.6% in Slovakia)
Female: 56.3%55.9% in Czech and 58.4% in Slovakia)
Practical Schools: 26.0%

Gymnasia: 34.7%

Vocational Schools: 39.3%

= =4 =4 =4 =

Jecific sample numbers and sample segment numbers for each of the cities in this study can be found in the City
Results sectioat the endof the report. This section will focus on the results as they apply to the Czech Republic and
Slovakia.

Where to Go

When the results are first reviewed, the most surprising insighthe unexpectedly large number sfudents that
indicatebelief that Jeasis the Son of God and the Savadrthe World: more than %2 of Czech students and more than ¥
of Slovak students. This data challenges the notion that tmesensare overwhelmingly atheistic societies. However,
this number significantly decreaseparticularly among Czech studentas more qualifiers are added. For example,
roughly % of the students that indicate belief in Jesus do not believe that there is a spiritual paaligpsoelief in the

cas of these students ia reflection of culture andipbringing.Less than af the Czech studentd K i a0 St A SO
and less than 3f the Slovak studentsi K| & & 0 St A S dhGicatd tifat tNepRavdzadesird t6 Kn@v more about

Him. This qualifier eliminates the largest’2 NIIA 2y 2 & (0 deRSY ih S A ¥ HRdencel ¢ his stwaNB S i
especially among Czech students. All together, the key spritual issue among Czech students is not a lack of belief in J
but a lack of concern for Jesus and God.

Slovakia

Jesus is Son of God and Savior 21.2% 55.0%
X YR GKSNB Aa | a 15.4% 42.7%
X YR L Y AyiSNBa 7.4% 31.0%
X FYR L FY AYyGSNBa 5.2% 24.0%

The study indicates that there armtable differences in the distribution of tHEargetsegment between the nations and
cities of this study. The porticrof the secondary school populations for thiarget Nominal andEvangelicasegments
are shown in the table below for the 10 citiesthwthe largest portion of thelfargetAudience The margin of error for
this statistic is 1%.
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]

5.24%

Czech

24.00%
Slovakia

48.68%
Bardejov

. 34,35%
Pretov

I

28.80%
Trnava

B TARGET

H 6.56% M Evangelical
Zilina

I

O Nominal

. 22.39%
Kosice

|

20.27%
Liptovsky Mikulas

20.00%

il

Levice

- 17.60%
Eesky Tésin *

15.60%
Nové Zamky h i

. 15.28%
Trebit

L

The table below lists the portion of th€argetAudiencefor all of the cities considered in this study while the map on the
following page shows the geographdespersion of theTargetsegment. Interestingly, there is a seeming correlation
between longitude and the concentration of tAHeargetsegment. In other words, as one travels from east to west one
would expect to find a diminishing proportion of tAargetAudience While it would be ludicrous to presume causality
related to longitude, it is reasonable to presume that this geographic correlation is a likely result of historical anc
cultural issues. In other words, the concentration of thargetgroup is highest in Slovakia and diminishes as one
considers Silesia, Moravia, and is generally the lowest in Bohemia. A reasonable understanding of this issue wol
require additional research.

More detailed bar charts of the segment distributions mayfduend in appendix C and in the city results section of this
report.
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TARGET GROUP
0% 10%a 20% 30% 40% 0% 60%
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Slovakia
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gumperk
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Pardubice
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Karlowy Vary
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Usti nad Labem
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Target Segment,Nominal s, and Evangelicals
The research indicates that nearly a quarter of the student pomrah Slovakia belongs to tHeargetsegment. This is
notable comparedd the fact that just over 5% of Czech students belong to this segment. In addition, larger portions of
the Slovak student population belong to tBangelicahnd Nominalsegments. It can be safely generalized that as$a
secondary students are concerned, Slovakia is a much more religious nation than the Czech Republic.

Slovakia

Segments [

Target

Evangelical
Nominal

5.2%
1.7%

15.8%

24.0%

2.6%

69.9%

The research also indicates that larger portions of bothTthggetand Evangelicadegmentsare found in Gymnasia than
in Practical schoolghile the distribution of theNominalsegment matches the general distribution of all students in this
study. The strategic implication would Bdocus on ministry efforts oBymnasia.

Schools Target Nominal Evangelical ALL Student
Practical 22% 28% 21% 26%
Gymnasia |  41% | 34% |  49% |  35%
Vocational 37% 38% 30% 39%
Gender Target Nominal Evangelical ALL Students
Male 37.4% 38.8% 38.5% 43.7%
Female 62.6% 61.2% 61.5% 56.3%

All three segments considered in this study are slightly more female than rlakeever the femalesecondary school
students are more religiaithan their male counteparts with a larger proportional representation among the Target,
Nominal, and Evangehl segments in this study.

The religious distribution of each of the three segments considered also varies from the typical distribution found ir
Slovakia or Czechn general, a majority of secondary students in the Czech Republic do not identify witkel@mous
affiliation while the majority of students in Slovakia identify themselves as Roman Catholic. A majority of each of th
three segments in this study also identify themselves as Roman Catholic. Interestingly, more than 10% of the students
the Evangelicakegment would consider themselves to be outside of both the Roman Catholic Church and the Christia
church in general. Additional research would need to occur to better understand this peculiarity.

Target Nominal  Evangelical Czech Slovakia
None 7.5% 0.0% 5.2% 76.7% 25.9%
Roman Catholic Church 73.9% 79.0% 55.5% 13.1% 60.5%
Other Christian 17.9% 21.0% 34.2% 4.7% 12.4%
Other 0.7% 0.0% 5.2% 5.6% 1.2%

Students in both the Czech Republic and Slovakia indicate that the church lacks credibility. When given the option
indicate that the church is a credible institution, orll§% of Slovak students indicate thatdttiustworthy while just

10% of Czech wtlents indicatethe same A larger portion of respondents from thBargetand Nominal segments
indicate that the churchsicredible (39% argetand 24%Nomina) but it is not a majority in either case. Only a majority
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of the Evangelicabegment indicateghat the church is credible. Beven among this segment i ionly indicated as
credible by 53% of the students surveyed. The church clearly has a significant credibility problem in these nations.

Perspective on the Church Nominal Evangelical Czech Slovakia
Churches teach rules they do not obey 14.7% 19.6% 7.1% 15.4% 22.6%
Interested only in property and political authority 6.1% 6.9% 3.2% 9.2% 11.7%
Miss real needs ofontemporary people and society 10.1% 14.1% 2.6% 15.8% 9.4%
Theyd 6 NI Ay ol aKé 0SSt ASOHSN 1.9% 8.7% 1.3% 23.2% 13.1%
Not trusted for violence in history and nowadays 9.8% 9.8% 5.1% 8.8% 7.3%
The church is a trustworthy institution 39.0% 24.3% 53.2% 9.0% 15.3%

Most students surveyed indicate that people attend church out of religious obligation, tradition, and to get closer to
God. The reason of getting closer to God is strongest amongst boffatigetand Evangelicadegments.

Reasons Otherattend Church Target Nominal Evangelical Czech Slovakia
They are uneducated and someone fooled them 1% 4% 5% 15% 11%
They fulfill their religious obligation 57% 55% 40% 53% 58%
They use to do it for tradition 39% 43% 37% 47% 57%
They need a fellowship of other people 17% 17% 29% 17% 17%
To get closer to God and reach to salvation 89% 73% 84% 58% 69%

A majority of students in this study believe in the spiritual world and have hgmrdualexperience These numbers are
even more remarkable among thieargetand Evangelicabegments where nearly two out of every three students in the
TargetAudienceand more than four out of five students in thevangelicategment indicateéhat they have actually had
an experience beyond what is explainable by the physical laws of nature.

The Spiritual World Target Nominal Evangelical Czech Slovakia
Belief 100.0% 74.6% 93.6% 59.3% 71.4%
Experience 66.8%  60.4% 82.7% 55.8% 61.0%

¢tKS NBfAIA2dza oF Ol ANRBdzyR 2F GKS aidzRSydQa LI NByida Of
parents of Czech students do not have a religious affiliation while a majority of the parents of Slovak students are Rom
Catholic. In eeh case, the mothers are more likely to be religious than the fathers.
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Nominal Evangelical Czech Slovakia
Mother | Father Mother | Father Mother | Father Mother | Father Mother | Father
No religion 7.4% 16.7% | 9.9% 18.6% | 10.9% | 12.2% | 70.6% | 72.3% | 15.2% | 19.5%
Roman @Gtholic 74.6% | 63.9% | 71.5% | 62.7% | 49.4% | 48.1% | 17.1% | 13.6% | 70.3% | 64.9%
Other Christian 16.0% | 13.3% | 16.0% | 12.6% | 31.4% | 28.2% | 7.2% 5.4% 12.8% | 10.4%
Other nonChristian 06% |09% |09% [09% [26% |3.2% |20% |15% |[05% |0.9%
| have noMother/Father 0.7% 3.8% 1.3% 4.4% 5.8% 8.3% 2.2% 5.9% 1.1% 4.1%

This same pattern follows in that a majority of the parents of students infdrgetand Nominalsegments are Roman
Catholic and that about 1/3 of the parents of students in Exangelicabegment belong to another Christian religion.
The most interesting statistic in this table is the unusually high rate of motherlessness and fatherlessness among tl
students of theEvangelicasegment. Correlation and hypotheses of causalityldédoe speculated from theseumbers;
however, additional research would be required before conclusive statements could be made.

t | NBGhirch Attendance Target Nominal Evangelical \ Czech Slovakia
Mother | Father | Mother | Father | Mother | Father | Mother | Father | Mother | Father
Never 19.2% | 29.6% | 29.0% | 39.9% | 9.6% | 17.9% | 73.7% | 75.2% | 37.7% | 46.9%
Once a Year 21.2% | 23.4% | 30.2% | 27.5% | 11.5%| 8.3% | 14.3% | 10.9% | 24.1% | 23.6%
Once a month 12.6% | 7.8% | 11.4% | 8.3% | 10.9% | 12.8% | 2.7% 2.1% | 10.2% | 7.9%
Regularly 44.7% | 33.0% | 27.1% | 18.5% | 62.2% | 51.3% | 6.1% | 4.7% | 26.3% | 16.6%

The religious activities of thearents also reflect the outlook of the students in each of the segments in this study. Most
Czech parents never attend church while most Slovak parents attend church at least once a year, but probably n
regularly. Parents of students in tidominalsegmnent also behave similadyattending church at least annually but not
regularly. On the other hand, a majority of the mothers of students inTthegetsegment attend church at least once

per month. For parents of students in tliangelicadegment, a majrity of both mothers and fathers attend regularly.
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How to Ga Fulfilling the Deeper Needs of Students

Significant differenceare measured in this study concerning heart neetteeir fulfilment, importance, and how they
are met.As a result, the hunger values for each of these five needssignificantly between natios) segmens, and
gendes.

HUNGER Czech Slovak Target Nominal Evangelical Male Female
Happiness 5.80 7.41 6.90 6.83 3.29 5.17 6.78
Autonomy 3.15 3.58 3.45 3.06 3.04 3.33 3.14
Loved 2.69 4.28 4.69 3.95 3.45 1.37 4.29
Free of Guilt -1.64 0.53 4.45 1.55 6.45 -2.42 -0.36
Purpose -1.16 -0.86 -0.08 -0.51 -0.77 -2.12 -0.25

The graphs on the following page demonstrate the fulfilment and importance values forresah in the Czech
Republic and in Slovakia. The boxes for each of the needs indicate the upper and lower confidence intervals
fulfillment and importance at 95% confidemclIn both nations, the need forappiness is indicated as the most
important andleast fulfilled ned in this study. Autonomy and Being Loved also areas of hunger for both nations in
gereral. In the case of Slovakia, Freedom from Gaiét imore important need and indicates a hunger that does not exist
in the Czech Republic. In thaseof both nations, a hunger foruPpose probably does not generally exist.

Needs in Czech Republic
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Importance
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Happiness

Happiness is the area of greatest hungeeasured in this study. The two grapbslow show the individual fulfithent

and importance scores foragpiness i nation, segment, and gender. The actual average value is shown by each data
point and the upper confidence limit for each is indicated by a green dash while the lower confidence interval i
indicated by a red dash. Observing the range of confidenceslimiteach data point should facilitate the identification

of significant differences between nations, segments, and genders.

Hungerfor Happinesds significantlyhigher in Slovakithan in the Czech Repuhlithe simple reason for this is that the
data hdicates that the Slovak students astatistically less fulfilleth Happinesshan Czeclstudents while at the same
time they place a statistically Higr value on the importance ofdgpiness in their lives.

Though the fulfillmenbf Happiness is higheamongthe Evangelicasegmentit is not statistically highethan the other
segments However,students from theTarges andNominal segmentsrank personal tppiness as statistically more
important than theirEvangelicatounterpars and even more so thafzech students in generds a result, it can be
concluded that the hunger for &pbpiness is greater among tfi&argetsegment andNominas when compared to their
Evangelicatounterparts.

Male and female students indicate similar fulfilment cappinessin this study. However, female students rank the
importance of personal happiness much higher than their male counterparts. A&sudt,rthe hunger for personal
Happiness is statistically higher among females when compared to males.

Fulfillment of Happiness
5.6
5.4
® s
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Importance of Happiness
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This study askthe respondents tandicate whatthey look tofor fulfillment of their needfor Happiness ranking them
first, second, and third moesmportant. The study finds that students look primarily to their family and then their friends
as their first and second chugs to fulfill their needs for &ppiness. Boyfriends and girlfriends are key among numerous
third options for meeting the need for &ppiress. Looking to God to fulfillagpinessis rarely chosen by the students
taking the survey.

It is interesting to notehat students look primarily to their most personal human relasbips to fulfill the need for
Happiness The fact that God does not fall in the same category as parents and friends may indicate a deeper belief th
God is truly impersonal and cannot kedated to in the same sense as a father, mother, friend, or lover.

The following charts show the frequency of each solution for happiness as a first, second, or third choice.
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Czech: Solutions for Happiness
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Slovakia: Solutions for Happiness
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There are noticeable differences in effectiveness for each of the solutiomgeting the need for &ppiness. The graph
below illustrates the relative scores for fulfilment and importance provided by students who indicated each solution as
¢ ez 1T & 32
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the primary source for fulfilling this need. In other words, students who indicatedféimaity was the primary source for
Happinesgyave an average fulfillment score of 5.1 and an average importance score of 6.1.

When considering the data in this light, it is interesting to note that students looking to God are among theilfiitest f
in terms of Happiness similar to students choosing family and their boyfriends/girlfriends. A key difference is that thos
looking to God to fulfill this need find its fulfilment less important than typical students in this study.

Students that sele their primary fulfillment of Hppiness outside of close personal relationships are consistently less
fulfilled. This is mostatable with students that seekdppiness in drugs and alcohol. The low scores for fulfilment and
importance indicates a high degreeinélifference among this group.

Solutions for Happiness

6.30 -
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Fulfillment

In terms of geogralpic dispersion on the need foradpiness, there appears to be two groups of citiegt tbxpress a
higher hunger for Hppiness. The first groupcludesthe cities of eastern Slovakia: NS ,@ar@ejovandyY 2 O ATGeS
second groups in southern Slovakia: Levice aNdvé ZamkyTwo cities of interest that seem to lie well outside of this
pattern are Karolvy Vary and Pisek in Bohemia.

The chart below lists the hunger scores for each nation and citydemesi in this study. The following page has a map
that shows the geographic dispon of the hunger scores foraidpiness.
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Czech
Slovakia

Presov
Bardejov

Koice

Levice

Karlovy Vary
Moveé Zamky
Pisek

Kutnd Hora
Karving

Trinec
Sumperk
Trnava
Liptovsky Mikulas
Cesky T&sin
Zilina

Kolin

Olomouc

Trebit

Ostrava

Weetin

Usti nad Labem
Kromériz

Opava

Brno

Mitra

Banska Bystrica
lihlava
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Autonomy

The need for personal freedom Autonomy- is an area of hunger for students in both the Czech Republic and Slovaki
The graphs belovshow the individual fulfillment and importance scores fatonomy by nation, segment, and gender.

The actual average value is shown by each data point and the upper confidence limit for each is indicated by a gre
dash while the loweconfidence interval is indicated by a red dash. Observing the range of confidence limits for eact
data point should facilitate the identification of significant differences between nations, segments, and genders.

The hunger for Atonomyis greater in Slakia compared to the Czech Rétia. While the importance for itonomy is
similar between thewo nations, the fulfilment of A&tonomy in Slovakia is statically lower. The hunger forufonomy
between the segments and genders is similar with statisyiegjuivalent scores for fulfillment and importance.

Fulfillment of Autonomy
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Importance of Autonomy
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This study asks the respondents to indicate what they loototéulfill their need for Aitonomy- ranking them first,
second, and third most important in meeting this need. The sfiimtys that students look primarily to their friends and
family as solutions for 'ionomy. Common seandary and tertiary sources ofufonomy are friends, fre¢éime, money,
and their youth.

Secondary school students are often in years of transition. Whiég tommonly look to parents to fillf some key
needs such asdppiness, they are looking to relationships outside of the nuclear family and to empowering solutions
such as money and fra@me that could enhance differentiation from parents. Further regbawould be needed to gain

a deeper understanding of this hypothesis.

The following charts show the frequgnof each solution for Autonormgs a first, second, or third choice.
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There are noticeable differences in effectiveness for each of theisnbk in meeting the need fortdonomy. The graph
below illustrates the relative scores for fulfillment and importancevided by students who indicatsach solution as
the primary source for fulfilling this need.

When considering the data in this liglit,is interesting to note that students looking to family and God are antbhag
most fulfilled in terms of &tonomy. This seems countamtuitive and certainly merits further explanatioStudents that
look to knowledge and edutian to fulfill their needfor Autonomy consider personal freedom much ramportant
while students looking to their dyfriends and girlfriends find tslonomy much less importanthan other students
Students that look to money and the arts to fulfill their need Aotonomy are amag the least fulfilled in this area.
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Fulfillment

There are no obvious patterns for the geographic dispersion for the need of personal fre€dermhart below lists the
hunger scores for each nation and city considered in this study. The following page has ansiyows the geographic
dispersion of the hunger scores fautonomy.
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Love and Acceptance

The need for Love andcéeptance is also a notable hunger in this stuglsen more so among students in Slovakia. The
graphs belowshow the individual fulfillment and importance scores Baing loved by nation, segment, and gender.

The actual average value is shown by each data point and the upper confidence limit for each is indicated by a gre
dash while the lower confidence inteal is indicated by a red dash. Observing the range of confidence limits for each
data point should facilitate the identification of significant differences between nations, segments, and genders.

The hunger for Beingoked is much greater among secondaghool students in Slovakia than in the CzBRapublic
since RingLoved is statistically more important to these studenthie hunger for Beingolzed is also notably greater
among female students compared to male students. Female respoadanthis surve indicate that Beingdved is
more important and that this need is more fulfilled compared to their male colleagues. It can be generalizedlibst
are more indifferent to Being Lovedutonomy is much more impaait to them. There are no notabldifferences in
the need to B Loved between theTargetsegment, Nominak, andEvangelical.

Fulfillment of Being Loved
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This study asks the respondents to indicate what they loototulfill their need for Beingdved ranking them first,
second, and third most important imeeting this need. The study finds that students leokheir family & a primary
solution to this need. Common secondary and tertiary soufoe$eing Loved are friends, boyfriends and giriénds,
and popularity. Findingdve andAcceptance from Goi not common among secondary school students.

The following charts show the frequenof each solution for Love and Acceptamasea first, second, or third choice.
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Czech: Solutions for Being Loved
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There are noticeable differences in effectiveness for each of the solutions in meeting the neRelirigrbved The
graph below illustrates the relative scores for fulfilment and importance provided by students who indicated each
solution as the primargource for fulfilling this need.

It is interesting to note that students looking to famiéyd boyfrends/girlfriends feel the most Loved andad&pted.
Students who look to Godalwe a typical sense of feeling Loved amdepted; however, they ewsider ths need more
important than students that look to other sources faulfillment. Students seeking Love andc&ptance from social
networking activities rank it as a very high need while they among the least fulfilledhts group is hungry for Love
and Acceptance. It is important to note that students lookirggdex and money as a source of/é andAcceptance are
the most indifferent to this needit is less important to them and the indicate that they are less fulfilled.
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There are no obvious patterrier the geograpic dispersion for the need of Love andc&ptance. The chart below lists
the hunger scores for each nation and city considered in this study. The following page has a map that shows tl
geographic dispsion of the hunger scores for Beihgved.
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Hunger for Love and Acceptance
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Freedom from Guilt

There is interestingariation around the need for Freedom fronui in terms of nation, segment, and genddihe
graphs belowshow the individual fulfilment and importance scores &ach of thesecategories Theactual average
value is shown by each data point and the upper confidence limit for each is indicated by a green dash while the low
confidence interval is indicated by a red dash. Observing the range of confidence limits for each data point shou
faciltate the identification of significant differences between nations, segments, and genders.

There is aslight hunger to be riée from Guilt among students in Slovakia that is absent from students in Czech. While
students from both nations express a similan@unt of guilt the Slovak students considereEdom fromGuilt as more
important to them than Czech studentEhere are also interesting differences among the segments wherd dnget
group andEvangelical have a greater longing to beeE from Guilt than their Nominal peers. This is due to the
statistically greater importance that these two segmentagal on finding feedom fromGuilt. Both males and females

as groups are complacent concernifrgedom fromGuilt with female students placing a statistisahigher importance

on the issue.

Amount of Guilt Percieved
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Importance of Freedom from Guilt
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This study asks the respondents to indicate what they lodk folfill their desire to be Free of@t- ranking them first,
second, and third most important in meeting this need. The study finds that students look primarily to their family anc
friends is a primary solution to this need. Common secondary and tertiary sotod@sd Freedom from Gilt are
apologies (taking personal responsibility), boyfriends/girlfriends, sports, and entertainment. God was a rare solution fc
Czech students but a noticeably common one for students in Slovakia. This likely correlates to the more religious natt
of the sudents n Slovakia where there &higher grcentage of Roman Catholicisradditional research would need to

be performed to confirm this hypothesis.

The following charts show the frequenof each solution for Freedom from Gk a first, second, ohird choice.
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Czech: Solutions to Relieve Guilt
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There are noticeable differences in effectiveness for each of the sp&itromeeting the desire to be Free aiil& The
graph below illustrates the relative scores for fulfilment and importance provided by students who indicated each
solution as the primary source for fulfilling this need.

When considering the data in this light, it is interesting to note that students looking to an aptédg@yy personal
responsibility find the greatest relief from guilt. Those taking personal cesgibility also fidd Freedom from Gilt as an
important need. It is alarming to note thahose looking to God to find Freedom fromuils rank this desire as more
important than all other groups yet they are among the least fulfilled. Further researaketded to understand why
students looking to God for relief from guilt are among the hungriest to experience it. Students looking to drugs an
alcohol to find relief from guilt are very indifferent to this nedtds unfulfilled and unimportant to them.

Free of Guilt

® @ Family
® ® Friends
o ® Boyfriend/girlfriend
O + God
» Drugs or alcohol

Importance
o
Ln
(=]

OEntertainment
A O Physical activity, sport or exercise
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O A Other
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3.50 A

3.00

Fulfillment

Generally speakingowns withstudents longing to experience Freedom fromilGare found in Slovakia and Moravia.
This is illustrated on the graph below and on the map on the following page. It should be noted that most of the towns
surveyed do not hava measuredand calculated hunger to find Freedom fromilG
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Purpose

Thae was no hunger indicated foruRpose when considering nations, segments, or gendée fulfilmentranking
consistently exceeds the importance of this nedthe graphs belovshow the individual fulfilment and importance
scores folPurposeby nation, segment, and gender. The actual average value is shown by each data point and the uppe
confidence limit for edt is indicated by a green dash while the lower confidence interval is indicated by a red dash.
Observing the range of confidence limits for each data point should facilitate the identification of significant difference:
between nations, segments, and gemge

Students inSlovakia consider the need foufose more fulfilled and more important than their Czech counterparts.
Similarly,Evangelical consider that their life Rpose is more fulfilled and more important than those in theminal
segment.Femalesalso consider their life l®pose more fulfilled and more important than male students. It is important

to note that in all of these cases that the fulfillment values consistently exceed the importance values. Generall
speaking, the students in every cgtgy arecomplacentto the need for Rrposewhen compared to the other needs
measured in this study

Fulfillment of Purpose
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Importance of Purpose
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This study asks the respondents to indicate what tlok to fulfill their need for Brpose ranking them first, second,

and third mostimportant in meeting this need. The study finds that students look primarily to their family as a solution
to this need. The m&t common secondary source fouf@ose among the student is their friends. Guoon tertiary
sources of Purposare boyfriends andjirlfriends, health, entertainment, succesnd work. Looking to God fouipose

was not common, but nevertheless more common in Slovakia than in the Czech Republic.

The following charts show the frequency of each solutiorParposeas a first, secondyr third choice.
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Czech: Solutions for Purpose
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There are some interesting differences in effectiveness for each of the solutions in meeting thetalésive Rirpose
The graph below illustrates the relative scores for fulfilment and importance provided by students who indicated eacl
solution as the primary source for fulfilling this need.

It is encouraging that studestiooking primarily to God for Purpose consiéarpose more important and more fulfilled
when compared to students looking to other sources. It is very interesting to contrast this with students looking
primarily to science and philosophy foluRbose. These atlents are more indifferent to l#pose andare less fulfilled

than the rest of their peers.
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A unique followup guestion concerning the need fouRbose was to ask the students what they felt about the meaning
of life. These results are found on the table below.

Meaningof Life Czech Slovak \ Target Nominal | Evangelical Female
Don't know-don't care 20.8% 10.7% 5.4% 11.9% 1.9% 23.9% 15.4%
Life is meaningless 3.2% 2.2% 1.6% 2.8% 2.6% 3.9% 2.4%
Looking but not finding 53.0% 60.4% 63.2% 60.8% 29.% 50.2% 57.4%
Have found 22.9% 26.6% 29.8% 24.6% 65.6% 21.9% 24.8%
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A majority of students across all categories indicate that they are seeking life meaning but have not found it. Th
comforting exception to this is that a majority B¥angelical claim to have found life meaning. Very few students across
all categories indicated that life is meaningless.

Only five towns in this stydhave a calculated hunger fodBNJ1.J2 &8 SY [ ALJi2&a1é aAldzZt O Y
Brno. This is illusited on the graph below and on the map on the following page.

Hunger for Purpose
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City Results

The following section provides more detailed data for each of the cities covered in this research study. This section
intended to be useda la car as a tool to help local churches engage the youth in their particular geography.

In many cases the sample of particular groups or segments (suElveasyelical) is too small to provide an honest
statistic. When this is the case, the statistics for thattigular segment is simply left blank. Actual sample sizes from
each segment in the towns in this study are indicated at the beginning of each town section.

Below is an explanation of the format for each of the cities in this reporgusisample toon PSR at njfN 1 f I R& «

<COAT OF ARMS> t y N Y [ I <MAP>

SAMPLE: TOTAL (Njotal number of 2 and 3¢ year students surveyed in this town

Schools
I Name of school (type of school) = number of students surveyed from this school

Gender Beliefs

1 Male =number of male 1 Evangelicak number of students from this town that believe Jesus is Son
students from this town God and Savior of the world AND tB#le is part of their life and they read
that took the survey often (their percentage of the sample), their percentage in the nation

1 Female =snumber of female surveyed
students from this town 1 Nominak= number of studets from this town that indicate¢hat they are
that took the survey Catholic OR Other Christian AND the Bible is NOT pdrenflife and they

read it often, their percentage in the nation surveyed

1 TARGEF the number of studets from this town that indicatehat they
believe Jesus is Son of God and Savior of the world AND believe God e
and is important to them AND belietieat there is more than the material
world AND are interested in the Bible, their percentage in the nation
surveyed, and the rank as percentage of population compared to all othe
towns in the survey.

3 =

bh¢9Y C2NJtNIKI 2ytfex (K R { I exclugingthecdAta f®&® Rraha. NB LINS & Sy

NOTE: Data fofargetand Nominalsegments will be omitted for many cities since the sample is typically too
small

THECHURCH ANSPIRITUALITY

Creed PNl f Male Female Target Nominal Czech

None The percentage of students surveyed that identified their religion as the corresp@odingon
Roman Catholic Church = the right. Red boxes indicate a notable value relative to the national number or other numbe
o @ et the table and is typically explained in the strategic notes at the end.

Other non-Christian
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View of Church PMjN1 f Male Female Target Nominal Czech

Church is Credible The percentage of students indicating that the church is a credible institution
People attend to get close to Goc The percentage of students indicating that people attend church to get ¢to&ud

Spiritual World PjN{ f | Male Female Target Nominal Czech

Believe in the spiritual world The percentage of students believing in the spiritual world
Experienced the spiritual world ~ The percentage of student¢ého have ever had a spirituekperience

HUNGER FOENMETNEEDS

Need t nfjN1 f Male Female Target Nominal Czech

Happiness ~ Hunger score | Hunger score for each group in this town.
Autonomy (rank in the
survey out of

the 40 towns
Free of Guilt ' gyrveyed

Being Loved

Purpose

Hunger score = (Importance-{} ¢ Fulfillment (27)) * Importance (17)

Where students seek fulfillmentfotr b 9 9 5 ¢

t NN Male Female Target Nominal Czech

#1 The most cited source among the top three sources to fulfill this need (percentage of sindieating this source
among the top three)

#2 Thesecondmost cited source among the top three sources to fulfill this need (percentage of stimtkcdsingthis
source among the top three)

#3 Thethird most cited source among the top three sources to fulfill this need (percentage of stumtbedsing this source
among the top three)

GOD The percentage of students looking to faith in God to fulfillnkisd (the ranking of faith in God when compared to oth

sources of fulfillment)

Meaning of Life t nfN1 Male Female Target Nominal Czech Republic

Don't know-don't care The percentage of each student type that indicates the view on the left asdhring of life.
Life is meaningless

Looking but not finding

Have found
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@ Total # Male # Female ® Target O Nominal + Evangelical ACZ A SK

Importance

Fulfillment

STRATEGINOTES

Broad notes and interpretationdf the dataon the general openness to the gospel and how to effectively engage this
community.
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SAMPLE: TOTAL (N)411

Schools

1 (vocationa) =42

1 (practical) = 50

1 (gymnasium) =49

Segments
1 Evangelicar2 (1.4% ), Slovak Rep =%.6

Gender
T Male=81

1 Female =60 1 Nominak= 73 (51.8%), Slovak Rep = €8.9

1 TARGEZ 19 (13.5%), Slov&tep = 24.0% (#9)

THECQHURCH ANSPIRITUALITY

Creed B. Bystrica Male Female Target Nominal Slovak
None 44.0% 40.7% 48.3% 0.0% 25.9%
Roman Catholic Church 47.5% 50.6% 43.3% 87.7% 60.5%
Other Christian 6.4% 6.2% 6.7% 12.3% 12.4%
Other nonChristian 2.1% 2.5% 1.7% 0.0% 1.2%

View of Church B. Bystrica Male Female Target Nominal Slovak

Church is Credible 9.9% 11.1% 8.3% 15.1% 15.3%

Attend to get close to God 56.0% 53.1% 60.0% 78.1% 62.2%

Spiritual World B. Bystrica Male Female Target Nominal Slovak

Believe in the spiritual world 71.6% 71.6% 71.7% 80.8% 71.4%

Experienced the spiritual world  63.8% 59.3% 70.0% 58.9% 61.0%

HUNGER FOEINMETNEEDS

Need B. Bystrica Male Female Target Nominal Slovak

Happiness 5.86 (#26) 4.87 7.30 5.63 7.41

Autonomy 4.66 (#2) | 4.18 5.34 3.11 3.58

Being Loved 3.72 (#14) 3.17 4.52 3.31 4.28

Free of Guilt -0.68 (#17) -0.71 -0.63 2.89 0.53

Purpose -1.69 (#28) -2.42 -0.58 -0.70 -0.86

Value in parentheses indicates the rank of this city in needs among thi¢id®in the survey

R
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Where students seek fulfillment for HAPPINESS

Banska Bystrica Male Female Target Nominal Slovak
#1 Family Family Family Family Family
(92.9%) (93.8%) (91.7%) (89.0%) (90.7%)
#2 Friends Friends Friends Friends Friends
(82.3%) (81.5%) (83.3%) (80.2%) (75.2%)
#3  Boy/Girlfriend Boy/Girlfriend Boy/Girlfriend Boy/Girlfriend Boy/Girlfriend
(38.3%) (32.1%) (46.7%) (35.6%) (39.7%)
GOD 14.2% (#6) 17.3% (#5) 10.0% (#7) 21.9% (#4) 22.3% (#4)
Where students seek fulfillment foAUTONOMY
Banska Bystrica Male Female Target Nominal Slovak
#1 Friends Friends Friends Friends Friends
(67.4)% (61.7)% (75.0)% (68.5)% (64.2)%
#2 Youth Freetime Youth Youth Freetime
(42.6%) (45.7%) (50.0%) (45.2%) (51.0%)
#3 Freetime Family Freetime Freetime Youth
(41.1%) (43.2%) (35.0%) (39.7%) (34.9%)
GOD 11.3% (#9) 13.6% (#8) 8.3% (#9) 16.4% (#6) 14.4% (#9)

Where students seek fulfilment foBEING LOVED

Banské Bystrica Male Female Target Nominal Slovak
#1 Family Family Family Family Family
(91.5%) (88.9%) (95.0%) (80.8%) (88.2%)
#2 Friends Friends Friends Friends Friends
(87.2%) (83.9%) (91.7%) (57.5%) (80.3%)

#3  Boyl/girlfriends Boy/girlfriends Boy/girlfriends Boy/girlfriends Boy/girlfriends
(47.5%) (44.4%) (51.7%) (32.9%) (49.5%)

GOD 17.0% (#4) 22.2% (#4) 10.0% (#6) 11.0% (#4) 23.1% (#4)

Where students seek fulfillment foFREEDOM FROM GUILT

Banska Bystrica Male Female Target Nominal Slovak
#1 Friends Friends Friends Friends Friends
(70.2%) (72.8%) (78.3%) (79.4%) (68.7%)

#2 Family Family Family Family Apologies
(60.3%) (61.7%) (58.3%) (65.7%) (56.1%)

#3 Apologies Sport+Apologies Apologies Apologies Family

(44.0%) (33.3%) (58.3%) (43.8%) (55.4%)

GOD 17.7% (#7) 17.7% (#7) 16.7% (#7) 26.0% (#5) 29.5% (#4)

Where students seek fulfilment foPURPOSE

Banska Bystrica Male Female Target Nominal Slovak
#1 Family Family Family Family Family
(80.8%) (77.8%) (85.0%) (76.7%) (79.5%)

#2 Friends Friends Friends Friends Friends
(63.1%) (63.0%) (63.3%) (64.4%) (55.7%)

#3 Boy/girlfriends  Boy/girlfriends Boy/girlfriends Boy/qgirlfriends Boy/qgirlfriends
(39.0%) (40.7%) (36.7%) (24.7%) (34.4%)

GOD  15.6% (#6) 18.5% (#6) 11.7% (#6) 15.6% (#4) 25.1% (#6)
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Meaning of Life B. Bystrica Male Female Target Nominal Slovak
Don't know-don't care 9.2% 12.3% 5.0% 6.8% 10.7%
Life is meaningless 1.4% 1.2% 1.7% 1.4% 2.2%
Looking but not finding 66.7% 60.5% 75.0% 71.2% 60.4%
Have found 22.7% 25.9% 18.3% 20.5% 26.6%
® Total # Male # Female ® Target O Nominal + Evangelical ACZ A SK
Happiness Autonomy
650 6.00 -
640 . 5095 A -
£.30 590
.20 5.85 O
8 610 - & ° U g ss0 -
£ | £ ] ®
131. 6.00 ] 575
E 590 A E 570
5.80 * 5.65 »
'y
570 A 560 A
560 555 A
5.50 T T T T 1 5.50 T T T T |
4.75 405 5.15 5.35 5.55 575 4.50 4.70 4.90 5.10 5.30 5.50
Fulfillment FuHillment
Loved Free of Guilt
650 550
6.40 - 5.40 -
630 - * 5.30 - O
6.20 4 5.20 4
g 610 g si0 -
E 6.00 & E 5.00
E 5980 .|:| E 490 4
5.BO A 480 4
570 A 470 ‘
560 -r 460 -
5.50 T T T T 1 4.50 T T T T 1
5.00 5.20 5.40 5.60 5.80 6.00 4.50 4.70 4.90 5.10 5.30 5.50
FuHillment FuHillment
Purpose
6.00 -
5900 -
5. BO - *
570 - [}
g 560 - .
E 550 A .
E 540
5.30 - L
5.20 A
5.10 A
5.00 T T T T 1
5.25 5.45 565 585 6.05 6.25
FuHillment
c Ll ar i tgs
.‘t’;!‘"ﬁ.’//“ﬂ/l’/ ’
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STRATEGINOTES

Bansk& Bystrichas a smalleifargetAudience than the rest of Slovaki@he students surveyed indicatess religious
affiliation and believe that the church is not credilolempared tothe rest of their surveyed peers in Slovakia.

To strategically reach the students of this community, it is recommended to engage students in the area(s) of th
greatest hungerBanska Bystrics among the hungriest cities in this study in terms of Autopavhere the students in
the survey look primarily to thefriends to fulfill this need
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BARDEJOYV

SAMPLE: TOTAL (N)521

Schools

1 (practical) = 54
1 (gymnasium) =

1 (vocational) = 50

48

Gender
T Male =46
1 Female =106

Segments
1 EvangelicaF 2(1.3% ), Slovak Rep = %6

1 Nominak =144 (94.7%), Slovak Rep = €8.9
1 TARGEF 74 (48.7%), Slovak Rep = 22034l)

THECQHURCH ANSPIRITUALITY

Creed Bardejov Male Female Target Nominal Slovak
None 3.9% 10.9% 0.9% 0.0% 0.0% 25.9%
Roman Catholic Church  71.7% 73.9% 70.8% 81.1% 74.3% 60.5%
Other Christian 24.3% 15.2% 28.3% 18.9% 25.7% 12.4%
Other non-Christian 0.0% 0.0% 0.0% 0.0% 0.0% 1.2%

View of Church Bardejov Male Female Target Nominal Slovak

Church is Credible 27.0% 28.3% 26.4% 35.1% 27.8% 15.3%

People attend to get close to Goq 80.3% 63.0% 87.7% 91.9% 82.6% 62.2%

Spiritual World Bardejov Male Female Target Nominal Slovak

Believe in the spiritual world 77.6% 73.9% 79.2% 100.0% 78.5% 71.4%

Experienced the spiritual world  55.9% 63.0% 52.8% 55.4% 56.3% 61.0%

HUNGER FOEINMETNEEDS

Need Bardejov Male Female Target Nominal Slovak

Happiness | 897(#2) |9.87 8.57 8.49 9.00 7.41

Autonomy 3.61(#13) 5.19 2.97 2.11 3.50 3.58

Being Loved 6.49(#1) 5.82 6.78 8.21 6.61 4.28

Free of Guilt 3.28(#1) 3.53 3.16 4.48 3.76 0.53

Purpose 0.04(#4) 0.25 -0.06 -1.10 0.00 -0.86

Value in parentheses indicates the rank of this city in needs among the 40 cities in the survey
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Where students seek fulfillment for HAPPINESS

Bardejov Male Female Target Nominal Slovak
#1 Family Family Family Family Family Family
(94.1%) (89.1%) (96.2%) (93.3%) (94.4%) (90.7%)
#2 Friends Friends Friends God Friends Friends
(78.9%) (78.9%) (80.2%) (73.3%) (78.5%) (75.2%)
#3 God Boy/Girlfriend God Friends God Boy/Girlfriend
(51.3%) (39.1%) (57.6%) (72.0%) (52.1%) (39.7%)
GOD 37.0% (#4) 22.3% (#4)
Where students seek fulfillment foAUTONOMY
Bardejov Male Female Target Nominal Slovak
#1 Friends Friends Friends Friends Friends Friends
(73.7)% (69.6)% (75.5%) (71.6%) (75.0)% (64.2)%
#2 Freetime Freetime Freetime Freetime Freetime Freetime
(46.7%) (41.3%) (49.1%) (48.6%) (47.2%) (51.0%)
#3 Youth Family Youth God Youth Youth
(38.1%) (41.3%) (38.7%) (40.5%) (37.5%) (34.9%)
GOD 27.0% (#5) 23.9%(#6) 28.3% (#5) 27.1% (#5) 14.4% (#9)
Where students seek fulfillment foBEING LOVED
Bardejov Male Female Target Nominal Slovak
#1 Family Family Family Family Family Family
(94.7%) (93.5%) (95.3%) (97.3%) (85.4%) (88.2%)
#2 Friends Friends Friends Friends Friends Friends
(77.6%) (78.3%) (77.4%) (73.0%) (45.1%) (80.3%)
#3 God God God God Boy/girlfriends Boy/girlfriends
(50%) (41.3%) (53.8%) (66.2%) (31.9%) (49.5%)
GOD 29.2% (#4) 23.1% (#4)
Where students seek fulfilment foFREEDOM FROM GUILT
Bardejov Male Female Target Nominal Slovak
#1 Friends Friends Friends God Friends Friends
(67.1%) (65.2%) (67.9%) (79.7%) (68.1%) (68.7%)
#2 Apologies Apologies God Friends Apologies Apologies
(60.5%) (54.3%) (65.1%) (66.2%) (60.4%) (56.1%)
#3 God Family Apologies Family God Family
(57.9%) (54.3%) (63.2%) (56.8%) (59.7%) (55.4%)
GOD 41.3% (#4) 29.5% (#4)
Where students seek fulfilment foPURPOSE
Bardejov Male Female Target Nominal Slovak
#1 Family Family Family Family Family Family
(79.6%) (79.1%) (82.1%) (82.4%) (79.9%) (79.5%)
#2 Friends Friends God God Friends Friends
(52.6%) (54.3%) (54.7%) (68.9%) (52.8%) (55.7%)
#3 God Boy/girlfriends Friends Friends God Boy/girlfriends
(50.0%) (39.1%) (51.9%) (41.9%) (51.4%) (34.4%)
GOD 39.1% (#3) 25.1% (#6)
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Meaning of Life Bardejov Male Female Target Nominal Slovak
Don't know-don‘t care ~ 5.9% 6.5% 5.7% 1.4% 4.9% 10.7%
Life is meaningless 2.0% 0.0% 2.8% 2.7% 2.1% 2.2%
Looking but not finding 59.9% 50.0% 64.2% 62.2% 61.1% 60.4%
Have found 32.2% 43.5% 27.4% 33.8% 31.9% 26.6%
® Total # Male # Female ® Target O Nominal + Evangelical ACZ A SK
Happiness Autonomy
650 6.00 -
645 - 500 A
6.40 5.80 *
6.35 570 A
E 630 - 8 .’ E 5.60 - o
13:. 6.25 131. 550 -
E 620 ¢ E 540 - * @
6.15 - 520 A
6.10 - 5.20 A
6.05 5.10 4
6.00 T T T T 1 5.00 T T T T 1
450 4.60 470 4 80 490 5.00 4.50 470 490 510 5.30 550
Fulfillment FuHillment
Loved Free of Guilt
650 6.00 -
645 - 500 -
*
6.40 - ® I:I. N 5.80 - o
6.35 4 5.70 4
g 630 - g 560 - O e
E 6.25 E 550 .
E 620 - E 540 - *
6.15 - 5.20 A
6.10 - 5.20 A
6.05 - 510 A
6.00 T T T T 1 5.00 T T T T 1
5.00 5.10 5.20 5.30 5.40 5.50 4.50 4.70 4.90 5.10 5.30 5.50
FuHillment FuHillment
Purpose
6.00 -
505 A
500 -
585 - F
g 580 - ¢ ®
E 575 A
E 570 A
565
S 60 A
555 A
550
550 5.60 570 5.80 5900 6.00
FuHillment
c |l aritgs 69
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STRATEGINOTES

NOTE: The sample from Bardejov is largely female (more than twice as many females than males make up the surve
sample). As a result theverall analysis for Bardejov will show a bias towards female responses. However, in the case
of this city, the differences between the male anenhale responses aress than typical for other cities in this study.

Bardejov has the largedtargetgroup for Slovakia and for the entire study with nearly half of the student population
believing that Jesus is God and desiring to know more about the Bible. Mame98%6 of the students indicatbat they

were either Catholic or other Christian with @n& & mMko 2F (GKSY AYRAOFGAYy3 G2GKS
significant potion of these students indicatéhat the church is credible.

To strategically reach the students of this community, it is recommended to engage students in the afdhés)
greatest hunger.  NRS22 @ Aa Y2y 3a (KS &K dzy/appukss, Béing Laded (iFke&dam féom dzF
Guilt, and Purpose. Faith in God is among the top three means of meeting these four needs among more than half of t
students survegd. Bardejov is ripe.
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T Female=76

y 9/ [ !
SAMPLE: TOTAL (N)18
Schools
1 Gymnéazium, njS (Bhdy28.5jN 2590
1 Soukrom& h ~njS Qdrlb.847
1 Soukromq t.~njS Gsfr.6.@uEus= 21
Gender Segments
1 Male =42 1 EvangelicaF 1 (0.8% YCzech Rep = 24

1 Nominak= 20 (16.9%), Czech Rep = ¥6.8
1 TARGEF 9 (7.6%), Czech Rep = 5%%420)

THECQHURCH ANSPIRITUALITY

Creed . njSOf I ¢ Male Female Target Nominal Czech
None 77.1% 73.8% 78.9% 76.7%
Roman Catholic Church 16.1% 16.7% 15.8% 13.1%
Other Christian 2.5% 0.0% 3.9% 4.7%
Other nonChristian 4.2% 9.5% 1.3% 5.6%

View of Church . njSOt I  Male Female Target Nominal Czech

Church is Credible 10.2% 0.0% 15.8% 9.0%

People attend to get close to

God 49.2% 47.6% 50.0% 51.7%

Spiritual World . njSOt I  Male Female Target Nominal Czech

Believe in the spiritual world 60.2% 59.5% 60.5% 59.3%

Experienced the spiritual world 44,19 50.0% 40.8% 55.8%

HUNGER FOEINMETNEEDS

Need nSOf I @ Male Female Target Nominal Czech

Happiness 5.33 (#34) 4.59 5.75 5.80

Autonomy 1.62 (#38) 2.31 1.25 3.15

Being Loved 2.28 (#32) 0.40 3.46 2.69

Free of Guilt -4.29 (#39) -2.38 -5.26 -1.64

Purpose -0.98 (#19) -2.59 0.16 -1.16

Value in parentheses indicates the rank of this citgeeds among the 40 cities in the survey
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Where students seek fulfillment for HAPPINESS

. njSOft I Male Female Nominal Czech
#1 Family Family Family Family
(75.7%) (76.2%) (81.6%) (82.8%)
#2 Friends Friends Friends Friends
(75.4%) (73.8%) (76.3%) (73.8%)
#3 Boy/girlfriend Boy/girlfriend Boy/girlfriend Boy/qirlfriend
(52.5%) (33.3%) (63.2%) (42.2%)
GOD 5.9% (#10) 4.8% (#9) 6.6% (#9) 7.1% (#10)
Where students seek fulfillment foAUTONOMY
. njSOf | Male Female Nominal Czech
#1 Freetime Freetime Friends Friends
(55.9%) (61.9%) (56.6%) (54.4%)
#2 Friends Friends Freetime Freetime
(55.1%) (52.4%) (52.6%) (53.8%)
#3 Family Youth Family Money
(37.3%) (35.7%) (39.5%) (35.5%)
GOD 4.2% (LAST) 4.8% (LAST) 3.9% (LAST) 6.4%(#11)
Where students seek fulfilment foBEING LOVED
. njSOft I Male Female Nominal Czech
#1 Family Family Friends Family
(87.3%) (83.3%) (90.8%) (81.5%)
#2 Friends Friends Family Friends
(86.4%) (78.6%) (89.5%) (78.2%)
#3 Boy/girlfriend Boy/qgirlfriend Boy/girlfriend Boy/girlfriend
(60.2%) (47.6%) (67.1%) (52.3%)
GOD 3.4% (#10) 4.8% (#8) 2.6% (#9) 7.4% (#8)
Where students seek fulfilment foFREEDOM FROM GUILT
. njSOft I Male Female Nominal Czech
#1 Friends Friends Friends Friends
(68.6%) (69.1%) (68.4%) (68.5%)
#2 Apology Sport Apology Apology
(50.0%) (50.0%) (59.2%) (54.8%)
#3 Family Family Family Family
(46.6%) (45.2%) (47.4%) (52.6%)
GOD  10.2% (LAST) 7.1% (LAST) 11.8% (#7) 9.2% (#8)
Where students seek fulfilment foPURPOSE
. nSoOft I Male Female Nominal Czech
#1 Family Family Family Family
(73.7%) (57.1%) (82.9%) (74.2%)
#2 Friends Success Friends Friends
(51.7%) (47.6%) (59.2%) (54.6%)
#3  Boyl/girlfriends Friends Boy/girlfriends Boy/qirlfriends
(47.5%) (38.1%) (53.9%) (34.3%)

GOD  12.7% (#7)

12.7% (#7)

12.7% (#7)

10.4% (#7)
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Meaning of Life . njSOt I @ Male Female Target Nominal Czech

Don't know-don't care 25.4% 26.2% 25.0% 20.8%
Life is meaningless 3.4% 7.1% 1.3% 3.2%
Looking but not finding 54.2% 45.2% 59.2% 53.0%
Have found 16.9% 21.4% 14.5% 22.9%
® Total # Male # Female ® Target O Nominal + Evangelical ACZ A SK
Happiness Autonomy
650 6.00 -
640 5095 A
6.30 500 A
.20 - + @ ¢ 5.85 -
8 610 - g ss0 -
I [}
£t 6500 A t 575
2 g -
E 590 A E 570 A
580 A1 565 - .
570 - 560 - -
560 555 A
5.50 . . . ; . 5.50 . . . . .
475 495 5.15 5.35 5.55 5.75 450 470 4.90 5.10 5.30 550
Fulfillment FuHillment
Loved Free of Guilt
650
640 540 A
630 - * 5.20 A
g 620 1 g 5.00
6.10
H ® 5 280 4
t 500 4 t T
£ £ A
E 5980 E 4.60 *
5.80 - A
4.40
570 A .
550 - . 420 *>
5.50 . . . . . 4.00 . . . . .
5.00 5.20 5 .40 5.60 5.80 6.00 450 470 4.90 5.10 5.30 550
FuHillment FuHillment
Purpose
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570 A
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STRATEGINOTES

. nj S GdsTadetsegmentthat is similar in size compared to all other Czech cities in this sTumlgtrategically reach
the students of this community, it is recommended to engage students in the area(s) of the greatest hilmger.
greatest hunger among the students ofnj S QstHap@iness Like most Czech students, the youth surveyed look to
friends and family to fulfill this need.
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B RNO

SAMPLE: TOTAL (N} 76

1 Female =232

Schools

1 GymnéaziumBrno,Slovanské t Y S7& 6IN 1 { dnSRFAN & & 2Btrotechnicka 51
1 GymnéaziunHady,s.r.o.= 38 1 Integrovand G nj ® R vptdmobilni= 44

1 { { nj3dRayahick&dD | FEbangelické= 40 1 { hEmilaHoluba,s.r.0.=33

1 GymnaziunBrno,i nj® 1 LJM4hradp. NB4O S 1 { G njdddefpdO 1 A{ B nj Sddyfr)é=38
f Cirkevng (i nj 3drRayopickdD | =.f.d.= 48

Gender Segments

1 Male =244 1 Evangelical 9 (1.9% ) , Czech Rep =24.7

1 Nominak =81 (17.0%), Czech Rep = ¥%.8
1 TARGEF 34 (7.1%), Czech Rep = 32%21)

THEGHURCH ANSPIRITUALITY

Creed Brno Male Female Target Nominal Czech
None 75.1% 74.1% 76.1% 11.8% 0.0% 76.7%
Roman Catholic Church  16.5% 13.2% 20.0% 87.7% 13.1%
Other Christian 2.5% 2.9% 2.2% 14.7% 12.3% 4.7%
Other non-Christian 5.9% 9.9% 1.7% 0.0% 0.0% 5.6%

View of Church Brno Male Female Target Nominal Czech

Church is Credible 12.2% 9.4% 15.1% 52.9% 39.5% 9.0%

People attend to get close to Got 53,89 49.6% 58.2% 88.2% 80.2% 51.7%

Spiritual World Brno Male Female Target Nominal Czech

Believe in the spiritual world 58.6% 57.4% 59.9% 100.0% 80.2% 59.3%

Experienced the spiritual world 57 19 56.1% 58.2% 64.7% 61.7% 55.8%

HUNGER FOEINMETNEEDS

Need Brno Male Female Target Nominal Czech

Happiness 5.88 (#24) 5.70 6.08 3.72 5.20 5.80

Autonomy 3.27 #17)  4.24 2.28 1.67 1.46 3.15

Being Loved 2.65 (#26) 1.96 3.44 4.43 3.03 2.69

Free of Guilt -1.36 (#26)  -1.87 -0.81 9.12 2.42 -1.64

Purpose 0.03 (#5) -0.57 0.70 3.03 0.56 -1.16

Value in parentheses indicates the rank of this city in needs among the 40 cities in the survey
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Where students seek fulfillment for HAPPINESS

Brno Male Female Target Nominal Czech
#1 Family Family Family Family Family Family
(83.0%) (77.9%) (88.4%) (94.3%) (90.1%) (82.8%)
#2 Friends Friends Friends Friends Friends Friends
(72.9%) (69.3%) (76.7%) (60.0%) (66.7%) (73.8%)
#3 Boy/girlfriend Boy/girlfriend Boy/girlfriend God Boy/girlfriend Boy/qirlfriend
(42.0%) (36.1%) (48.3%) (40.0%) (49.4%) (42.2%)
GOD 8.0% (#9) 7.0% (#9) 9.0% (#9) 19.7% (#4) 7.1% (#10)
Where students seek fulfillment foAUTONOMY
Brno Male Female Target Nominal Czech
#1 Freetime Freetime Freetime Freetime Freetime Friends
(56.3%) (57.0%) (55.6%) (61.8%) (54.3%) (54.4%)
#2 Friends Friends Friends Family Friends Freetime
(50.0%) (48.4%) (51.7%) (47.1%) (45.7%) (53.8%)
#3 Money Money Money Friends Family Money
(36.3%) (37.7%) (34.9%) (44.1%) (43.2%) (35.5%)

GOD  8.0% (#11) 9.4% (#10)

6.5% (#11)

38.2% (#4)

18.5% (#8)

6.4% (#11)

Where students seek fulfilment foBEING LOVED

Brno Male Female Target Nominal Czech
#1 Family Friends Family Family Family Family
(79.2%) (74.6%) (84.5%) (79.4%) (76.5%) (81.5%)
#2 Friends Family Friends Friends Boy/girlfriend Friends
(78.6%) (74.2%) (82.8%) (73.5%) (46.1%) (78.2%)
#3 Boy/girlfriend Boy/qgirlfriend Boy/girlfriend Boy/girlfriend Friends Boy/girlfriend
(52.3%) (45.5%) (59.5%) (55.9%) (44.4%) (52.3%)
GOD 8.2% (#8) 9.0% (#8) 7.3% (#7) 47.1% (#4) 13.6% (#4) 7.4% (#8)
Where students seek fulfilment foFREEDOM FROM GUILT
Brno Male Female Target Nominal Czech
#1 Friends Friends Friends God Family Friends
(65.6%) (63.1%) (68.1%) (61.8%) (64.2%) (68.5%)
#2 Apology Apology Apology Friends Friends Apology
(55.0%) (48.4%) (62.1%) (52.9%) (56.8%) (54.8%)
#3 Family Family Family Family Apology Family
(50.6%) (52.1%) (49.1%) (52.9%) (51.8%) (52.6%)
GOD 11.3% (#8) 11.1% (#8) 11.6% (#8) 28.4% (#5) 9.2% (#8)
Where students seek fulfilment foPURPOSE
Brno Male Female Target Nominal Czech
#1 Family Family Family Family Family Family
(76.0%) (72.1%) (80.2%) (73.5%) (86.4%) (74.2%)
#2 Friends Friends Friends God Friends Friends
(53.4%) (54.5%) (52.2%) (55.9%) (49.4%) (54.6%)
#3  Boyl/girlfriends Boy/qgirlfriends Boy/girlfriends Friends Boy/girlfriends  Boy/girlfriends
(37.6%) (37.7%) (37.5%) (47.1%) (35.8%) (34.3%)

GOD  11.6% (#8) 11.5% (#8)

11.6% (#8)

32.1% (#5)

10.4% (#7)
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Meaning of Life Brno Male Female Target Nominal Czech
Don't know-don't care 20.9% 23.0% 18.6% | 6.1% | 13.8% 20.8%
Life is meaningless 3.2% 3.7% 2.6% 3.0% 1.3% 3.2%
Looking but notfinding 57.4% 55.6% 59.3% 60.6% 67.5% 53.0%
Have found 18.6% 17.7% 19.5% ‘ 30.3% ‘ 17.5% 22.9%
® Total # Male # Female ® Target O Nominal + Evangelical ACZ A SK
Happiness Autonomy
6.50 - 6.00
6.40 585 4
6.30 4 5.80
6.20 5.85
g 610 - - g ss0 -
i e 1 .
E - ’ . - ° Y .
5.80 565 4
570 - 5.60 - ®
5.60 1 5.55 o
5.50 . . . : , 5.50 . . * : .
4.75 485 5.15 5.35 5.55 575 4.50 4.70 4.90 5.10 5.30 550
Fulfillment Fulfillment
Loved Free of Guilt
6.50
540 590 4
6.30 5.70
6-20 1 5.50
g 610 - ° g
£ - & S 530 -
E. :ZE . -> E. 5.10 -~
E s b, E s O
5-80 7 400 -
570 4
5.60 . 4.70 A » . ’.l
5.50 T T T T 1 4.50 T T T T 1
5.00 5.10 5.20 5.30 5.40 550 4.50 4.70 4.90 5.10 5.30 550
Fulfillment Fulfillment
Purpose
6.00
5090 4 .
5.80 4
5.70
g 560 - (|
E 550
E 540 - *
5.30 - A
5.20 4 .
510 - *
5.00 T T T T 1
5.00 5.20 540 5.60 5.80 6.00
Fulfillment
c l ar i tgs 77
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STRATEGINOTES

Brno has Targetsegment that is similar in size compared to all other Czech cities in this study and is nearly % Rom:
Catholic. Furthermore, more than % of thargetsegment believes that the church is credible. Nearly 1/3 offthmget
Audience also indicates that tlyehave already found lifeyspose while just 6.1% indicatbat they do not care about

life purpose (compared to 20.8% of Czech students in this survey).

To strategically reach the students of this community, it is recommended to engage students in &lfg) arethe
greatest hungerThe greatest hunger among the students of Brnéléppiness Like most Czech students, the youth
surveyed look to friends and family to fulfill this need. It is also notable that the female students have a hunger fo
Purposeaswell. These students also look to friends and family to fulfill purpose.
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' 5 = Wh + L
SAMPLE: TOTAL (N275
Schools
EDUCAnetgymnaziuma{ h 2 S a={35 Gymnaziunolympijskychy I R=$& N
f Obchodniakademie= 41 1 { tstavebni2 S&1d@RS22FA0S I nd
T {%~ | zh~ F4RNY @204y A O} 1 + h { I automobilniatechnicka = 52
Gender Segments
1 Male=151 1 EvangelicaF 4 (1.5% ), Czech Rep =%4.7
1 Female =124 1 Nominak= 39 (14.2%), Czech Rep = ¥.8

1 TARGEE 12 (4.4%), Czech Rep = 320427)

THECQHURCH ANSPIRITUALITY

Creed 2.. dzZRS 22 Male Female Target Nominal Czech
None 80.5% 79.3% 82.0% 0.0% 76.7%
Roman Catholic Church 12 .19 11.3% 13.1% 79.5% 13.1%
Other Christian 2.9% 1.3% 4.9% 20.5% 4.7%
Other nonChristian 4.4% 8.0% 0.0% 0.0% 5.6%

View of Church 2.. dzZRS 2 Male Female Target Nominal Czech

Church is Credible 7.6% 8.6% 6.5% 30.8% 9.0%

People attend to get close to Got 50,296 46.4% 54.8% 71.8% 51.7%

Spiritual World 2.. dzRS 2: Male Female Target Nominal Czech

Believein the spiritual world 59.6% 57.6% 62.1% 71.8% 59.3%

Experienced the spiritual world  48.4% 50.3% 46.0% 61.5% 55.8%

HUNGER FOBINMETNEEDS

Need 2.. dzRS 2: Male Female Target Nominal Czech
Happiness 6.07 #37)  5.17 6.90 6.83 5.80
Autonomy 3.22(#34) 3.33 3.14 0.56 3.15
Being Loved 2.95 (#36)  1.37 4.29 2.47 2.69
Free of Guilt -1.31 (#33)  -2.42 -0.36 4.24 -1.64
Purpose -1.11 (#38)  -2.12 -0.25 -0.88 -1.16

Value in parentheses indicates the rank of this city in needs among the 40 citiessarvey
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Where students seek fulfillment for HAPPINESS

2Sa1sS . dz Male Female Target Nominal Czech
#1 Family Family Family Family Family
(85.1%) (80.1%) (91.1%) (89.7%) (82.8%)
#2 Friends Friends Friends Friends Friends
(68.0%) (64.9%) (71.8%) (61.5%) (73.8%)
#3 Boy/girlfriend Sport+Boy/girlfriend  Boy/girlfriend Boy/girlfriend Boy/qirlfriend
(50.9%) (39.7%) (64.5%) (56.4%) (42.2%)
GOD 4.0% (#11) 4.6% (#10) 3.2% (#11) 7.7% (#9) 7.1% (#10)
Where students seek fulfillment foAUTONOMY
2Sa1sS . dz Male Female Target Nominal Czech
#1 Freetime Freetime Freetime Freetime Friends
(56.4%) (53.6%) (59.7%) (51.3%) (54.4%)
#2 Friends Friends Friends Friends Freetime
(53.1%) (53.0%) (53.2%) (48.7%) (53.8%)
#3 Family Family Family Family Money
(40.4%) (42.4%) (37.9%) (41.0%) (35.5%)
GOD 3.6% (LAST) 5.3% (#11) 1.6% (LAST) 10.3% (#8) 6.4% (#11)
Where students seek fulfilment foBEING LOVED
2Sa1S . dz Male Female Target Nominal Czech
#1 Family Family Family Family Family
(88.2%) (77.5%) (87.9%) (74.4%) (81.5%)
#2 Friends Friends Friends Friends Friends
(77.2%) (74.2%) (83.1%) (48.7%) (78.2%)
#3 Boy/girlfriend Boy/qgirlfriend Boy/girlfriend Boy/girlfriend Boy/girlfriend
(57.1%) (46.4%) (70.2%) (45.6%) (52.3%)
GOD 4.0% (#9) 6.6% (#8) 0.8% (LAST) 5.1% (#6) 7.4% (#8)
Where students seek fulfilment foFREEDOM FROM GUILT
2Sa1S . dz Male Female Target Nominal Czech
#1 Friends Friends Apology Family Friends
(66.6%) (66.9%) (67.7%) (59.0%) (68.5%)
#2 Family Family Friends Apology Apology
(55.6%) (53.6%) (66.1%) (53.8%) (54.8%)
#3 Apology Apology Family Friends Family
(53.1%) (41.1%) (58.1%) (48.7%) (52.6%)
GOD 4.4% (LAST) 5.3% (LAST) 3.2% (LAST) 18.0% (#7) 9.2% (#8)
Where students seek fulfilment foPURPOSE
2854a1S . dz Male Female Target Nominal Czech
#1 Family Family Family Family Family
(76.4%) (72.8%) (80.6%) (76.9%) (74.2%)
#2 Friends Friends Friends Boy/girlfriends Friends
(56.0%) (52.3%) (60.5%) (48.7%) (54.6%)
#3  Boyl/girlfriends Boy/qgirlfriends Boy/girlfriends Friends Boy/qgirlfriends
(41.1%) (37.7%) (45.2%) (46.1%) (34.3%)
GOD 4.7% (#9) 6.0% (#9) 3.2% (#10) 7.7% (#9) 10.4% (#7)
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Meaning of Life 2Sa1s dzF Male Female Target Nominal Czech
Don't know-don't care 24.4% 27.5% 20.7% 19.4% 20.8%
Life is meaningless 3.0% 3.4% 2.5% 2.8% 3.2%
Looking but not finding 44.8% 41.6% 48.8% 55.6% 53.0%
Have found 27.8% 27.5% 28.1% 22.2% 22.9%
® Total # Male # Female ® Target O Nominal + Evangelical ACZ A SK
Happiness Autonomy
6.50 - 6.00 -
6.40 590 4
6.30 O 5.80 4
6.20 4 ¢ 5.70 ’
8 610 - g se0 -
E 6.00 A b ‘E 5.50 - 0
E 590 A » E 540 -
5.80 A 5.30
5.70 A 5.20 4
5.60 510 4
5.50 T T T 1 5.00 T T T T |
4.75 495 5.15 5.35 555 575 4.50 4.70 4.90 5.10 5.30 5.50
Fulfillment Fulfillment
Loved Free of Guilt
650
640 590 4
6.30 4 570 4
£.20 - |
8 oo | " g 5.50 -
B i B
- N ’ - -
5-80 7 4.90 - ¢
570 4
550 - 4.70 ,
5.50 —* T T ) 4.50 T T + T )
5.00 5.20 540 5.60 5.80 6.00 4.50 4.70 4.90 5.10 5.30 5.50
Fulfillment Fulfillment
Purpose
6.00 -
590 4
5.80 4
5.70 O
g 560 -
E 550 ¢
E 540 -
5.30 - ‘.
5.20 -~
510 4 *
5.00 T
5.25 545 565 5.85 6.05 6.25
Fulfillment
c |l aritgs 81
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STRATEGINOTES

2Sa1S . drsTargets@gn@§ that is similar in size and spiritual views compared to all other Czech cities in this
study.

To strategically reach the students of this community, it is recommended to engage students in the area(s) of th
greatest hungerThe greatest hungermong the students o2 S& 1 S . dsRigpBidesl hike ost Czech students,

the youth surveyed look to friends and family to fulfill this need. The females surveyed also indicate a huBgargor
Loved wherdhey also look to immediate relationships tulfill this need.
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2 9 { Y © :
¢ = ~ N Db

SAMPLE: TOTAL (N)251

Schools

{1 Obchodniakademie?2 S &¢| EOFoKOE= 54

T {GnSRyYyN T S¥3RSt a1t O12ftl

1 Gimnazjune PolskimJezykienNauczania = 39

Gender Segments

1 Male=31 1 EvangelicaF 14(11.2% ), Czech Rep =%.7

1 Female=94 1 Nominak= 54 (43.2%), Czech Rep = ¥.8

1 TARGEZ 22 (17.6%), Czech Rep = 3@%8)

THECQHURCH ANSPIRITUALITY

Creed 28a1é ¢ Male Female Target Nominal Czech
None 40.3% 38.7% 0.0% 76.7%
Roman Catholic Church 25 894 26.9% 48.1% 13.1%
Other Christian 29.0% 30.1% 51.9% 4.7%
Other non-Christian 4.8% 4.3% 0.0% 5.6%

View of Church 2Sate Male Female Target Nominal Czech

Church is Credible 22.4% 22.3% 27.8% 9.0%

People attend to get close to Got §4.8% 69.1% 75.9% 51.7%

Spiritual World 2Sale Male Female Target Nominal Czech

Believe in the spiritual world 67.2% 67.0% 70.4% 59.3%

Experienced the spiritual world  §2.494 63.8% 70.4% 55.8%

HUNGER FOEINMETNEEDS

Need 2Sailé  Male Female Target Nominal Czech
Happiness 6.53 (#14) 7.56 5.92 5.80
Autonomy 3.30 (#16) 3.60 2.43 3.15
Being Loved \ 4.40 (#5) ‘ 5.09 5.42 2.69
Free of Guilt -0.85 (#20) -1.92 1.32 -1.64
Purpose -0.05 (#6) 0.25 0.32 -1.16

Value in parentheses indicatése rank of this city in needs among the 40 cities in the survey

83



Where students seek fulfillment for HAPPINESS

2Sai1ée ¢ Male Female Target Nominal Czech
#1 Family Family Family Family
(84.0%) (84.0%) (88.9%) (82.8%)
#2 Friends Friends Friends Friends
(76.8%) (81.9%) (68.5%) (73.8%)

#3 Boy/girlfriend Boy/girlfriend Boy/girlfriend Boy/girlfriend
(35.2%) (35.1%) (37.0%) (42.2%)

GOD 27.2% (#4) 27.7% (#4) 33.3% (#4) 7.1% (#10)

Where students seek fulfillment foAUTONOMY

2Sai1ée ¢ Male Female Target Nominal Czech

#1 Freetime Freetime Freetime Friends
(58.4%) (55.3%) (59.3%) (54.4%)

#2 Friends Friends Friends Freetime
(55.2%) (54.3%) (55.6%) (53.8%)

#3 Youth Youth Family Money
(33.6%) (37.2%) (38.9%) (35.5%)

GOD 20.0% (#7) 19.1% (#7) 20.4% (#7) 6.4% (#11)

Where students seek fulfilment foBEING LOVED

2Sa1é Male Female Target Nominal Czech

#1 Family Family Family Family
(89.6%) (90.4%) (87.0%) (81.5%)

#2 Friends Friends Friends Friends
(83.2%) (85.1%) (55.6%) (78.2%)

#3  Boy/girlfriend Boy/girlfriend Boy/girlfriend Boy/qirlfriend

(46.4%) (45.7%) (33.3%) (52.3%)
GOD  29.6% (#4) 30.8% (#4) 18.5% (#4) 7.4% (#8)

Where students seek fulfillment foFREEDOM FROM GUILT

2Sal e Male Female Target Nominal Czech

#1 Friends Friends Friends Friends
(61.6%) (67.0%) (72.2%) (68.5%)

#2 Apology Apology Apology Apology
(56.0%) (61.7%) (61.1%) (54.8%)

#3 Family Family Family Family
(49.6%) (44.7%) (50.0%) (52.6%)
GOD  31.2% (#4) 30.8% (#4) 35.2%(#4) 9.2% (#8)

Where students seek fulfilment foPURPOSE

2Sale Male Female Target Nominal Czech
#1 Family Family Family Family
(71.2%) (68.1%) (85.2%) (74.2%)
#2 Friends Friends Friends Friends
(50.4%) (53.2%) (59.3%) (54.6%)

#3 Success Success God Boy/qgirlfriends
(33.6%) (34.0%) (38.9%) (34.3%)

GOD  10.4% (#7) 31.9% (#4) 10.4% (#7)
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Meaning of Life 2Saie Male Female Target Nominal Czech
Don't know-don't care  14.5% | 12.9% | 11.3% 20.8%
Life is meaningless 0.8% 1.1% 0.0% 3.2%
Looking but not finding 53,294 53.8% 60.4% 53.0%
Have found 31.5% | 32.3% | 28.3% 22.9%
® Total # Male # Female ® Target O Nominal + Evangelical ACZ A SK
Happiness Autonomy
6.50 - 6.00
6.40 585 4
6.30 - . 5.90 -
6.20 . 5.85
O L
g 610 - . 8 ss0 - [ ]
13:. £.00 - A 131. 5.75 *
E 5090 - E 570 - . g
5.80 565 4
5.70 A 560 4
5.60 4 5.55 -
5.50 T T T T 1 5.50 T T T T 1
4.75 485 5.15 5.35 5.55 575 4.50 4.70 4.90 5.10 5.30 550
Fulfillment Fulfillment
Loved Free of Guilt
6.50 550
640 - 5.40 -
6.30 5.30
6.20 - 5.20 4
*»
E" 6.10 - O ® E" 510 { * 0 ° .
g 6.00 - g 5.00
E 590 4 »> E 490 A
5.80 - A 480 -
570 - 470 - o
5.60 4.60 A
5.50 T T T T 1 4.50 T T T T 1
5.00 5.10 5.20 5.30 5.40 550 4.50 4.70 4.90 5.10 5.30 550
Fulfillment Fulfillment
Purpose
6.00
5090 4
5.80 4 *
m|
5.70 4
g 560 - b
E 550
E 540 -
5.30 - - A
5.20 4
510 4
5.00 T T T T 1
5.25 5.45 5.65 5.85 6.05 6.25
Fulfillment
c |l ar it 85
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STRATEGINOTES

NOTE: The sample of fede students from2 S & 1 & is 6vBr@helghingly larger than the male samplnd the size of
the male sample is too small for detailed analysis. Therefore, only a detailed analysis of the female segment is shown
and the analysis o2 S & { & shoul ®d\cgnsidered biased towards the female sample.

2 S &\ é hat ®®lprgesiTarge percentage of theTargetsegment compared to all other Czech cities in this studly.
More than half of the students surveyed indentified themselves with a Christian religion compared to less than 25% fc
their Czech peers in other cities. Nearly a quadkthe female students surveyed believe that the church is credible
compared to just 9% of Czech students who believe the same.

To strategically reach the students of this community, it is recommended to engage students in the area(s) of th
greatesthunge 2 S & | & is an®EyNh¢ hungriest cities in this study for Being Loved. The studeat§af 1 & look S ON
to their personal relationships to fulfill this need.
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FRYDEHK
MI STEK
SAMPLE: TOTAL (N)60
Schools
1 2 G & nafostile®gymnaziums.r.o.=48
T {inORBRISHFYNOK2RYS I po
1 Obchodniakademie FrydekMistek= 53
Gender Segments
1 Male=60 1 Evangelicat 3 (1.9% ), Czech Rep =94.7
1 Female =100 1 Nominak= 30 (18.8%), Czech Rep = ¥6.8
1 TARGEZ 13 (8.1%), Czech Rep = 3/2@417)

THECQHURCH ANSPIRITUALITY

Creed FrydekMistek  Male Female Target Nominal Czech
None 74.7% 79.7% 71.7% 76.7%
Roman Catholic Church 13,90 8.5% 17.2% 13.1%
Other Christian 7.0% 3.4% 9.1% 4.7%
Other nonChristian 4.4% 8.5% 2.0% 5.6%

View of Church FrydekMistek Male Female Target Nominal Czech

Church is Credible 13.8% 5.0% 19.0% 9.0%

People attend to get close to Goc 65.0% 55.0% 71.0% 51.7%

Spiritual World FrydekMistek  Male Female Target Nominal Czech

Believe in the spiritual world 59.4% 65.0% 56.0% 59.3%

Experienced the spiritual world 47 5% 46.7% 48.0% 55.8%

HUNGER FOEINMETNEEDS

Need FrydekMistek Male Female Target Nominal Czech

Happiness 4.45 (#40) 3.40 5.09 5.80

Autonomy 2.13 (#32) 2.11 2.15 3.15

Being Loved 2.38(#30) -0.83 4.50 2.69

Free of Guilt -0.19 (#11) -3.50 1.94 -1.64

Purpose -0.42 (#10) -0.62 -0.29 -1.16

Value in parentheses indicates the rank of this city in needs among the 40 cities in the survey
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Where students seek fulfillment for HAPPINESS

FrydekMistek Male Female Target Nominal Czech
#1 Family Family Family Family
(86.5%) (81.7%) (90.0%) (82.8%)
#2 Friends Friends Friends Friends
(73.5%) (78.3%) (71.0%) (73.8%)
#3 Boy/qirlfriend Sport+Boy/girlfriend  Boy/girlfriend Boy/girlfriend
(45.6%) (31.7%) (54.0%) (42.2%)
GOD 8.7% (#8) 8.7% (#8) 8.7% (#8) 7.1% (#10)
Where students seek fulfillment foAUTONOMY
FrydekMistek Male Female Target Nominal Czech
#1 Friends Friends Friends Friends
(61.9%) (61.7%) (62.0%) (54.4%)
#2 Freetime Freetime Freetime Freetime
(49.4%) (50.0%) (49.0%) (53.8%)
#3 Family Money Family Money
(39.4%) (35.0%) (43.0%) (35.5%)
GOD 6.8% (#10) 6.7% (#10) 7.0% (#10) 6.4% (#11)
Where students seek fulfilment foBEING LOVED
FrydekMistek Male Female Target Nominal Czech
#1 Family Friends Family Family
(86.2%) (88.3%) (89.0%) (81.5%)
#2 Friends Family Friends Friends
(83.1%) (81.7%) (80.0%) (78.2%)
#3 Boy/girlfriend Boy/qgirlfriend Boy/girlfriend Boy/girlfriend
(55.0%) (45.0%) (61.0%) (52.3%)
GOD 4.4% (#11) 0% (LAST) 7.0% (#6) 7.4% (#8)
Where students seek fulfilment foFREEDOM FROM GUILT
FrydekMistek Male Female Target Nominal Czech
#1 Friends Friends Friends Friends
(73.1%) (78.3.1%) (70.0%) (68.5%)
#2 Apology Family Apology Apology
(58.7%) (63.3%) (68.0%) (54.8%)
#3 Family Apology Family Family
(57.5%) (43.3%) (54.0%) (52.6%)
GOD 8.7% (#8) 1.7% (LAST) 13.0% (#7) 9.2% (#8)
Where students seek fulfilment foPURPOSE
FrydekMistek Male Female Target Nominal Czech
#1 Family Family Family Family
(81.2%) (73.3%) (86.0%) (74.2%)
#2 Friends Friends Friends Friends
(54.4%) (60.0%) (51.0%) (54.6%)
#3  Boyl/girlfriends Boy/qgirlfriends Health Boy/qirlfriends
(36.9%) (35.0%) (40.0%) (34.3%)

GOD  13.1%(#7) 15.0% (#7) 12.0% (#7)

10.4% (#7)
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Meaning of Life FrydekMistek Male Female Target Nominal Czech
Don't know-don't care 25.2% 23.3% 26.3% 20.8%
Life is meaningless 1.9% 0.0% 3.0% 3.2%
Looking but not finding 49.7% 55.0% 46.5% 53.0%
Havefound 23.3% 21.7% 24.2% 22.9%
® Total # Male # Female ® Target O Nominal + Evangelical ACZ A SK
Happiness Autonomy
6.50 - 6.00 -
640 - 585 4
6.30 - 5080 4
5.20 4 5.85
8 610 - " 8 580 -
£ 600 - ® * < 575 - *
£ g o
E 580 E 570 "
5.80 1 565 -
570 1 560
5.60 1 555 4
5.50 T T T T 1 5.50 T T T T |
475 485 5.15 5.35 555 575 4.50 4.70 4.90 5.10 5.30 5.50
Fulfillment Fulfillment
Loved Free of Guilt
640 - 5080 4
6.20 - * 5.70 -
5.00 550
g ® g
£ 580 - £ 530 -
£ g ¢
E 560 - E 510 - [ ]
*
5.40 - 4.90 - Py
520 4 470 A
5.00 T T T T 1 4.50 T T 1
5.00 5.20 5.40 5.60 5.80 5.00 4.50 5.00 5.50 6.00
Fulfillment Fulfillment
Purpose
6.00 -
590 4
580 4
L
570 4
g se0 - P
'E. 550 +
E 540
5.30 - * L.
520 -+
510 4
5.00 T T T T 1
5.25 5.45 5.65 5.85 6.05 6.25
Fulfillment
claritg " 89
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STRATEGINOTES

FrydekMistekhasa Target Audiencthat is similar in size compared to all other Czech cities in this study. More female
students in this sample indicathat they are Catholic or other Christian than is typical for students in this stiidhys is
interestingly true when complared to their male counterparts from this same city.

To strategically reach the students of this community, it is recommended to engage studetiis area(s) of the
greatest hungerThe greatest hunger among the studentsFofdekMistekis Happiness. Like most Czech students, the
youth surveyed look to friends and family to fulfill this need.
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I £ N y h
SAMPLE: TOTAL (N)88
Schools
T { 4nORMBIY & $ 12436
1 Gymnazium=48
f HotelovaO 1 2aDbchodniakademie = 47
T {t~ { E4&SoyN
Gender Segments
1 Male =109 1 EvangelicaF 1 (0.5% ), Czech Rep =%.7
1 Female=79 1  Nominak= 30 (16.0%), Czech Rep = ¥6.8
1 TARGET 7 (3.7%)Czech Rep = 5.24#29)
THEGHURCH ANSPIRITUALITY
Creed I I ONnj2 @ Male Female Target Nominal Czech
None 77.0% 76.1% 78.2% 76.7%
Roman Catholic Church | 7.504 9.2% 5.1% 13.1%
Other Christian 9.6% 10.1% 9.0% 4.7%
Other non-Christian 5.9% 4.6% 7.7% 5.6%
View of Church | F GNnj2 @ Male Female Target Nominal Czech
Church is Credible 11.2% 10.1% 12.7% 9.0%
People attend to get close to Got  40.4% 38.5% 43.0% 51.7%
Spiritual World | F GNnj2 @ Male Female Target Nominal Czech
Believe in the spiritualvorld 55.9%, 60.6% 49.4% 59.3%
Experienced the spiritual world 53.2% 56.0% 49 .4% 55.8%
HUNGER FOBINMETNEEDS
Need | I GNnj2 @ Male Female Target Nominal Czech
Happiness 5.43 (#33) 4.12 7.40 5.80
Autonomy 3.24 (#18) 2.90 3.70 3.15
Being Loved -0.09 (#40) -0.80 0.97 2.69
Free of Guilt -0.65 (#15) -1.91 1.31 -1.64
Purpose -1.67 (#27) -2.73 0.00 -1.16

Value in parentheses indicates the rank of this city in needs among the 40 cities in the survey
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Where students seek fulfillment foHAPPINESS

I | @Nnj2 Male Female Target Nominal Czech
#1 Family Family Family Family
(83.5%) (78.9%) (89.9%) (82.8%)
#2 Friends Friends Friends Friends
(76.6%) (67.0%) (89.9%) (73.8%)
#3 Boy/qgirlfriend Sex Boy/girlfriend Boy/girlfriend
(37.8%) (27.5%) (58.2%) (42.2%)
GOD 5.8% (#10) 5.5% (#11) 6.3% (#9) 7.1% (#10)
Where students seek fulfillment foAUTONOMY
I | @GNnj2 Male Female Target Nominal Czech
#1 Friends Freetime Friends Friends
(53.7%) (51.4%) (65.8%) (54.4%)
#2 Freetime Friends Freetime Freetime
(48.9%) (44.9%) (45.6%) (53.8%)
#3 Family Money Family Money
(35.6%) (37.6%) (39.2%) (35.5%)
GOD 4.8% (LAST) 5.5% (LAST) 3.8% (LAST) 6.4% (#11)
Where students seek fulfilment foBEING LOVED
| | @GNnj2 Male Female Target Nominal Czech
#1 Friends Friends Friends Family
(81.9%) (79.8%) (84.8%) (81.5%)
#2 Family Family Family Friends
(74.5%) (68.8%) (82.3%) (78.2%)
#3 Boy/girlfriend Boy/girlfriend Boy/girlfriend Boy/girlfriend
(48.4%) (36.7%) (64.6%) (52.3%)
GOD 6.4% (#9) 6.4% (#10) 6.3% (#7) 7.4% (#8)
Where students seek fulfilment foFREEDOM FROM GUILT
| I GNnj2 Male Female Target Nominal Czech
#1 Friends Friends Friends Friends
(71.3%) (70.6%) (72.1%) (68.5%)
#2 Family Family Boy/Girlfriend Apology
(49.5%) (48.6%) (54.4%) (54.8%)
#3 Apology Apology Family Family
(44.1%) (40.4%) (50.6%) (52.6%)
GOD 10.6% (#8) 9.2% (#8) 12.7% (#8) 9.2% (#8)
Where students seek fulfilment foPURPOSE
| I GNnj2 Male Female Target Nominal Czech
#1 Family Family Family Family
(68.6%) (57.8%) (83.5%) (74.2%)
#2 Friends Friends Friends Friends
(54.6%) (47.7%) (64.6%) (54.6%)
#3 Success Success Success Boy/girlfriends
(33.0%) (36.7%) (33.0%) (34.3%)
GOD 9.6% (#9) 10.1% (#12) 8.9% (#8) 10.4% (#7)
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Meaning of Life I I ONnj2 @ Male Female Target Nominal Czech
Don't know-don't care 18.5% 21.0% 15.2% 20.8%
Life is meaningless 7.1% 10.5% 2.5% 3.2%
Looking but not finding 51.6% 48.6% 55.7% 53.0%
Have found 22.8% 20.0% 26.6% 22.9%
® Total # Male # Female ® Target O Nominal + Evangelical ACZ A SK
Happiness Autonomy
5.50 4 6.00
6.40 - 585 4
6.30 - * 5.90 -
6.20 - 585
g 510 - g ss0
£ 600 - s @ £ 575 A e
g J g . *
E 590 - E 570 1 N
5.80 - * 565
570 560
5.60 1 555 1
550 ; . . . . 5.50 . ; . ; .
4.75 485 5.15 5.35 555 5.75 4.50 470 490 5.10 5.30 5.50
Fulfillment Fulfillment
Loved Free of Guilt
6.00 -
5o A 540 4
5.80 - A ¢ 5.20 -
370 1 5.00
g ss0 g .
% 550 4 E 4.80
® A
% 540 - g’ 460 L ]
3-30 7 4.40 *
520 4 -
5.10 - 420 7
5.00 T T T T 1 4.00 T T T T 1
5.00 5.20 5.40 5.60 5.80 6.00 4.50 470 490 5.10 5.30 5.50
Fulfillment Fulfillment
Purpose
6.00 -
590 4
580 4
570 *
g se0
'E. 550 +
E 540
5.30 - a @
520 4
510 4
-»>
5.00 T T T T 1
5.25 545 5.65 5.85 5.05 5.25
Fulfillment
c |l ar it 93
reseqre £ *“’
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STRATEGINOTES

| | @ N Pargetsegment that is smaller in size compared to all other Czech cities in this study. In general, the
da0dzRSyita adaNWSeSR INB fSaa tA1Ste G2 0SS /FiK2ftA0 YR
Y% of the females surveyed belieirethe spiritual world and more than 10% of the males surveyed believe that life is

meaningless.

To strategically reach the students of this community, it is recommended to engage students in the area(s) of th
greatest hungerThe greatest hunger amongetstudents ofl | @ Nsrifigp@ines. Like most Czech students, the youth
surveyed look to friends and family to fulfill this need. In addition, almost 1/3 of the males surveyed look to sex to fulfil
this need. The females surveyed also indicate a hunger td-fee of Guilt where they alsodok to immediate
relationships to fulfill this need.
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HRADETZC
KRALOVE

Ve

SAMPLE: TOTAL (N}Z0

Schools
1 { haSOUHradecKrélovéVoceloval338= 47
1 { haSOUHradecKralovéHradebnil029= 46
1 { hwveterinarni,HradecKralové= 51
T 2 S &dndlickégymnasium = 26

Gender Segments

1 Male=95 1 Evangelicat 1 (0.6% ), Czech Rep =%4.7

1 Female=75 1 Nominak= 14 (8.2%), Czech Rep = 5.8
1 TARGE¥F 2 (1.2%), Czech Rep =95(238)

THECQHURCH ANSPIRITUALITY

Creed Hradec Kralové Male Female Target Nominal Czech
None 84.9% 82.8% 87.7% 76.7%
Roman Catholic Church 4.3% 4.1% 13.1%
Other Christian 4.8% 5.4% 4.1% 4.7%
Other non-Christian 6.0% 7.5% 4.1% 5.6%

View of Church Hradec Kréalové Male Female Target Nominal Czech

Church is Credible 5.9% 6.3% 5.3% 10.1%

People attend to get close to Got 40.6% 29 50 54.7% 58.%%

Spiritual World Hradec Kralové Male Female Target Nominal Czech

Believe in the spiritual world 58.2% 47.4% 72.0% 59.6%

Experienced the spiritualvorld 2 .49% 62.1% 62.7% 56.2%

HUNGER FOBINMETNEEDS

Need Hradec Kralové  Male Female Target Nominal Other Czech

Happiness 5.47 (#32) 4.30 7.01 5.80

Autonomy 4.05 (#6) 3.26 5.09 3.08

Being Loved 2.12 (#34) 0.67 4.18 2.69

Free of Guilt -1.92(#34) -4.10 1.30 -1.64

Purpose -0.13 (#7) -0.32 0.15 -1.16

e b ar

q ., k

‘g

Value in parentheses indicates the rank of this city in needs among the 40 cities in the survey
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Where students seek fulfillment for HAPPINESS

Hradec Kralové Male Female Nominal Czech
#1 Family Family Family Family
(79.4%) (75.8%) (84.0%) (83.8%)
#2 Friends Friends Friends Friends
(67.1%) (64.2%) (70.7%) (72.8%)
#3  Boyl/girlfriends Boy/girlfriends Boy/girlfriends Boy/girlfriends
(42.3%) (34.7%) (52.0%) (42.2%)
GOD 1.8%(LAST) 3.2% (#11) 0.0% (LAST) 7.1% (#10)
Where students seek fulfillment foAUTONOMY
Hradec Kralové Male Female Nominal Czech
#1 Friends Friends Friends Friends
(58.2%) (57.9%) (58.7%) (54.4%)
#2 Freetime Freetime Freetime Freetime
(53.5%) (54.7%) (52.0%) (53.8%)
#3 Family Money Family Money
(44.7%) (45.3%) (45.3%) (35.5%)
GOD 4.7% (LAST) 5.3% (#11) 4.0% (#11) 6.4% (#11)
Where students seek fulfillment foBEING LOVED
Hradec Kralové Male Female Nominal Czech
#1 Family Family Family Family
(81.8%) (78.9%) (85.3%) (81.5%)
#2 Friends Friends Friends Friends
(71.8%) (74.7%) (84.0%) (78.2%)
#3  Boyl/girlfriends Boy/girlfriends Boy/girlfriends Boy/girlfriends
(54.7%) (45.3%) (66.7%) (52.3%)
GOD 3.5%(#10) 6.3% (#9) 0.0% (LAST) 7.4% (#8)
Where students seek fulfillment foFREEDOM FROM GUILT
Hradec Kralové Male Female Nominal Czech
#1 Friends Friends Friends Friends
(76.5%) (77.9%) (74.7%) (68.5%)
#2 Family Family Family Apologies
(52.3%) (47.4%) (58.7%) (54.8%)
#3 Apologies Apologies Apologies Family
(43.5%) (35.8%) (53.3%) (52.6%)
GOD  4.7% (LAST) 6.3% (#8) 2.7% (LAST) 9.2% (#8)
Where students seek fulfillment foPURPOSE
Hradec Kralové Male Female Nominal Czech
#1 Family Family Family Family
(71.2%) (67.4%) (76.0%) (74.2%)
#2 Friends Friends Friends Friends
(58.8%) (63.2%) (53.3%) (54.6%)
#3 Success Success Success Boy/girlfriends
(38.5%) (34.7%) (38.7%) (34.3%)
GOD 6.5% (#10) 7.4% (#8) 5.3%(#10) 10.4% (#8)
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Meaning of Life Hradec Kralové Male Female Target Nominal Czech
Don't know-don't care  24.4% 32.3% 14.7% 20.8%
Life is meaningless 2 4% 3.2% 1.3% 3.2%
Looking but not finding 52 .49 48.4*% 57.3% 53.0%
Have found 20.8% 16.1% 26.7% 22.9%
® Total # Male # Female ® Target O Nominal + Evangelical ACZ A SK
Happiness Autonomy
£.50 6.00 -
£.40 - 505 -
£.30 - 5.90 -
£.20 - 5.85
8 610 - g ss0 .
£ ] £ ]
‘E 5.00 A H 575
E 580 . E 570 "
5.80 1 - 565 - .
570 1 560
5.60 1 555 4 *
5.50 T T T T 1 550 T T T T |
475 485 5.15 5.35 555 575 4.50 4.70 4.90 5.10 5.30 5.50
Fulfillment Fulfillment
Loved Free of Guilt
640 - 540 -
6.20 520 4
*
6.00 - * 5.00 -
g g
% 5.80 E 4.80
A0
% 5.60 . % 4.60 -
540 - 440 4 -
+
520 4 4.20
5.00 T T T T 1 4.00 T T T T 1
5.00 510 5.20 5.30 540 5.50 4.50 4.70 4.90 5.10 5.30 5.50
Fulfillment Fulfillment
Purpose
6.00 -
590 4
580 4
570 4
g se0 - -
'E. 550 +
E 540
530 . Fy
520 -+
510 4 *
5.00 T T T T 1
5.00 5.20 540 560 5.80 6.00
Fulfillment
c |l ar it 97
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STRATEGINOTES

Thecity of Hradec Kralovéas a smallelargetsegment than most other Czech towns surveyed with a less than normal
segment of students affiliating with Catholicism.

To strategically reach the students of this community, it is recommended to engage students in the area(s) of th
greatest hunger. Like most students surveyed, the studenkirafiec Kralov& | @S | G Kdzy ISNE F2 NJ |
friends and family todlfill these needs. In addition, the female students have a hunger for Autonomy, Being Loved, anc
Freedom form Guilt. Like mb€zech students, they look taénds and family to fulfill these needs.
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SAMPLE: TOTAL (N}40

Schools

1 Soukromé&bchodniakademieSoapas.r.o. = 36
1 { ttechnickaJablonemadNisou = 51
1 Gymnaziuna Sportovnigymnazium|.Jnj N=RJP

Gender
1 Male=84
T Female =56

Segments

1 Evangelicaf 0 (0.0% ), Czech Rep =%.7
1 Nominak=4 (2.9%), Czedkep = 15.%

1 TARGEZF 0 (0.0%), Czech Rep =%5(240)

THECQHURCH ANSPIRITUALITY

Creed Jablonec Male Female Target Nominal Czech
None | 92.1% | 91.7% 92.9% 76.7%
Roman Catholic Church 2 104 0.0% 5.4% 13.1%
Other Christian 1.4% 2.4% 0.0% 4.7%
Other non-Christian 4.3% 6.0% 1.8% 5.6%

View of Church Jablonec Male Female Target Nominal Czech

Church is Credible 3.6% 3.6% 3.6% 10.1%

People attend to get close to Got 36.4% 32.1% 42.9% 58.%%

Spiritual World Jablonec Male Female Target Nominal Czech

Believe in the spiritual world 50.7% | 41.7% | 64.3% 59.6%

Experienced the spiritual world 55 79 56.0% 55.4% 56.2%

HUNGER FOBINMETNEEDS

Need Jablonec Male Female Target Nominal Other Czech

Happiness 5.17 (#35) 5.30 4.99 5.80

Autonomy 2.83 (#23) 3.77 1.50 3.08

Being Loved 0.78 (#39) 0.47 1.30 2.69

Free of Guilt -4.55 (#40) -5.69 -2.56 -1.64

Purpose -2.16 (#34) -2.55 -1.55 -1.16

Value in parentheses indicates the rank of this city in needs among the 40 citiessinr ey
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Where students seek fulfillment for HAPPINESS

Jablonec Male Female Target Nominal Czech
#1 Family Family Family Family
(80.0%) (75.0%) (87.5%) (83.8%)
#2 Friends Friends Friends Friends
(66.4%) (66.7%) (66.1%) (72.8%)
#3  Boy/girlfriends Sport Boy/girlfriends Boy/qgirlfriends
(40.0%) (32.1%) (53.6%) (42.2%)
GOD 5.7% (LAST) 7.1% (#9) 3.6% (LAST) 7.1% (#10)
Where students seek fulfillment foAUTONOMY
Jablonec Male Female Target Nominal Czech
#1 Friends Friends Friends Friends
(58.6%) (60.7%) (55.4%) (54.4%)
#2 Freetime Freetime Freetime Freetime
(49.3%) (51.2%) (46.4%) (53.8%)
#3 Money Money Family Money
(39.3%) (46.4%) (37.5%) (35.5%)
GOD 6.4% (LAST) 8.3% (#10) 3.6% (LAST) 6.4% (#11)
Where students seek fulfilment foBEING LOVED
Jablonec Male Female Target Nominal Czech
#1 Family Family Family Family
(78.6%) (73.8%) (85.7%) (81.5%)
#2 Friends Friends Friends Friends
(74.3%) (71.4%) (78.6%) (78.2%)
#3  Boyl/girlfriends Boy/girlfriends Boy/girlfriends Boy/girlfriends
(50.0%) (40.5%) (64.3%) (52.3%)
GOD 5.0% (#9) 7.1% (#8) 1.8% (#9) 7.4% (#8)
Where students seek fulfilment foFREEDOM FROM GUILT
Jablonec Male Female Target Nominal Czech
#1 Friends Friends Friends Friends
(63.6%) (65.5%) (60.7%) (68.5%)
#2 Family Family Family Apologies
(57.9%) (57.1%) (58.9%) (54.8%)
#3 Apologies Apologies Apologies Family
(47.9%) (40.5%) (58.9%) (52.6%)
GOD 4.3% (LAST) 5.9% (#8) 1.8% (LAST) 9.2% (#8)
Where students seek fulfilment foPURPOSE
Jablonec Male Female Target Nominal Czech
#1 Family Family Family Family
(67.9%) (63.1%) (75.0%) (74.2%)
#2 Friends Friends Friends Friends
(48.6%) (51.2%) (44.6%) (54.6%)
#3 Success Success Boy/girlfriends Boy/girlfriends
(41.4%) (44.1%) (37.5%) (34.3%)
GOD 7.9% (#9) 9.5% (#9) 2.1% (#11) 10.4% (#8)
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Meaning of Life Jablonec Male Female Target Nominal Czech
Don't know-don't care 25 (0% 28.6% 19.6% 20.8%
Life is meaningless 1.4% 1.2% 1.8% 3.2%
Looking but not finding  44.3% 39.3% 51.8% 53.0%
Have found 29.3% 31.0% 26.8% 22.%%
® Total # Male # Female @ Target O Nominal + Evangelical AC7 A 5K
Happiness Autonomy
650 - 6.00 -
640 - 585 4
6.30 4 590 A
£.20 - 5.85 -
8 610 - € sso0 -
‘E £.00 - l. * ‘E 575 - o
E 590 1 E 570 A A
5.80 - * 565 -
5.70 - 5.60 -
560 - 555
5.50 T T T T 1 550 T T T T 1
4.50 470 490 5.10 5.30 5.50 4.50 4.70 490 5.10 5.30 550
Fulfillment Fulfillment
Loved Free of Guilt
650 5.00
.40 4 4.90
6.30 - 480
£.20 470 - i
g 610 . g as0 *
E 600 A 'E. 450 4
E 5900 -+ E 440 4
5.80 - & ® 4.30 - P
570 4 4.20
560 - * 410
L J
550 T T T T 1 4.00 T T T T 1
5.00 5.20 540 5.60 5.80 6.00 4.50 4.70 490 5.10 5.30 550
Fulfillment Fulfillment
Purpose
6.00
590 4
580
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g ss0
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5.30 - A @
5.20 -
510 A
5.00 T T T T 1
5.00 5.20 540 5.60 580 6.00
Fulfillment
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STRATEGINOTES

There is no measurablBargetsegment in the city ofabloneamadNisouand more than 90% of the students surveyed
indicated that they have no religious affiliation. More students indicated affiliation with anotherGiuoistian religion

than Christianity (including Catholicism). More than 95% of the students surveyed blgkee church is not credible

and less than half of the male students believe in a spiritual reality or are actively looking for a life purpose. Overa
JablonemadNisouis the least open city in this survey.

To strategically reach the students ofishcommunity, it is recommended to engage students in the area(s) of the
greatest hungerLike most students surveyed, the studentsJablonemadNisouK | @S | & KHappiBeSshiiE T 2
look to friends and family to fulfill these needs. In addition,nhe®/3 of malestudentslook to sport to fulfill this need.
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JIHLAVA

SAMPLE: TOTAL (N260

Schools

1 Gymnéaziumdihlava= 55

1 { G nj OR ywitdmobilniJihlava= 52

1 Trivis-{ G4 njOREFEBINjS 2y 238NI Oy N

T aGnSRyN T RNG5@2GyAO1t O12¢f!

f obchodni- {+F RSYAS | 2FT&120t O12¢ftl! nn

Gender Segments

1 Male =118 1 Evangelicak 7 (2.7% ), Czech Rep =%4.7

1 Female =142 1 Nominak= 53 (20.4%), Czech Rep = ¥6.8
1 TARGEF 20 (7.7%), Czech Rep = 32%19)

THEGHURCH ANSPIRITUALITY

Creed Jihlava Male Female Target Nominal Czech
None 71.6% 67.2% 75.2% 0.0% 76.7%
Roman Catholic Church 19,19 17.2% 20.6% 84.9% 13.1%
Other Christian 3.5% 5.2% 2.1% 15.1% 4.7%
Other nonChristian 5.8% 10.3% 2.1% 0.0% 5.6%

View of Church Jihlava Male Female Target Nominal Czech

Church is Credible 9.2% 7.6% 10.6% 28.3% 9.0%

People attend to get close to Got 56,50 46.6% 64.8% 73.6% 51.7%

Spiritual World Jihlava Male Female Target Nominal Czech

Believe in the spiritual world 60.8% 54.2% 66.2% 77.4% 59.3%

Experiencedhe spiritual world 55.8% 64.4% 48.6% 52.8% 55.8%

HUNGER FOEINMETNEEDS

Need Jihlava Male Female Target Nominal Czech

Happiness 5.76 (#27) 5.24 6.20 2.07 5.80

Autonomy 2.99 (#19) 3.63 2.47 2.92 3.15

Being Loved 2.27 (#33) -0.75 5.28 1.52 2.69

Free of Guilt -0.63 (#14) -0.54 -0.72 1.00 -1.64

Purpose -0.40 (#9) -1.21 0.32 0.21 -1.16

Value in parentheses indicates the rank of this city in needs among the 40 cities in the survey
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Where students seek fulfillment for HAPPINESS

Jihlava Male Female Target Nominal Czech
#1 Family Family Family Family Family
(89.2%) (85.6%) (92.2%) (200.0%) (82.8%)
#2 Friends Friends Friends Friends Friends
(76.1%) (69.5%) (81.7%) (81.1%) (73.8%)
#3 Boy/girlfriend Boy/girlfriend Boy/girlfriend Boy/girlfriend Boy/qirlfriend
(44.2%) (39.8%) (47.9%) (39.6%) (42.2%)
GOD 6.5% (#9) 7.6% (#9) 5.6 (#9) 18.9% (#5) 7.1% (#10)
Where students seek fulfillment foAUTONOMY
Jihlava Male Female Target Nominal Czech
#1 Friends Friends Friends Friends Friends
(57.7%) (53.4%) (61.3%) (62.2%) (54.4%)
#2 Freetime Freetime Freetime Freetime Freetime
(54.2%) (53.4%) (54.9%) (56.6%) (53.8%)
#3 Money+Youth Family Youth Family Money
(33.1%) (38.1%) (42.2%) (37.7%) (35.5%)
GOD 5.8% (LAST) 5.1% (LAST) 6.3%(#10) 15.1% (#8) 6.4% (#11)
Where students seek fulfilment foBEING LOVED
Jihlava Male Female Target Nominal Czech
#1 Family Family Family Family Family
(85.8%) (83.9%) (87.3%) (90.6%) (81.5%)
#2 Friends Friends Friends Friends Friends
(75.8%) (66.9%) (83.1%) (47.2%) (78.2%)
#3 Boy/girlfriend Boy/qgirlfriend Boy/girlfriend Boy/girlfriend Boy/girlfriend
(53.8%) (51.7%) (55.6%) (41.5%) (52.3%)
GOD 6.9% (#7) 7.6% (#8) 6.3% (#8) 7.5% (#4) 7.4% (#8)
Where students seek fulfilment foFREEDOMROM GUILT
Jihlava Male Female Target Nominal Czech
#1 Friends Friends Friends Friends Friends
(71.1%) (62.7%) (78.2%) (75.5%) (68.5%)
#2 Apology Family Apology Family Apology
(55.4%) (50.8%) (69.0%) (58.5%) (54.8%)
#3 Family Apology Family Apology Family
(53.1%) (39.0%) (54.9%) (54.7%) (52.6%)
GOD 8.8% (#8) 11.8% (#8) 6.3% (#8) 20.7% (#6) 9.2% (#8)
Where students seek fulfilment foPURPOSE
Jihlava Male Female Target Nominal Czech
#1 Family Family Family Family Family
(76.1%) (69.5%) (81.7%) (77.4%) (74.2%)
#2 Friends Friends Friends Friends Friends
(62.7%) (63.6%) (62.0%) (58.5%) (54.6%)
#3  Boyl/girlfriends Boy/qgirlfriends Boy/girlfriends Boy/girlfriends  Boy/girlfriends
(36.1%) (35.6%) (36.6%) (32.1%) (34.3%)

GOD  13.5% (#7)

14.4% (#7)

12.7% (#8)

26.4% (#5)

10.4% (#7)
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Meaning of Life Jihlava Male Female Target Nominal Czech
Don't know-don't care 18.1% 22.9% 14.1% 17.0% 20.8%
Life is meaningless 4.2% 4.2% 4.2% 3.8% 3.2%
Looking but not finding 53.5% 44.9% 60.6% 62.3% 53.0%
Have found 24.2% 28.0% 21.1% 17.0% 22.9%
® Total # Male # Female ® Target O Nominal + Evangelical ACZ A SK
Happiness Autonomy
650 6.00 -
540 4 505
6.30 4 5.00 -
65.20 + 5.85
g 610 - ‘ g ss0 -
‘E £.00 - A @ E 575 . Ll
£ 590 - E 570 4 o
5.80 1 O 565 - *
5.70 5.60 A
5.60 - 555 1
5.50 T T T T 1 550 T T T T !
475 4.5 s 1c 5 3g 55 5 75 4.50 4.70 4.90 5.10 5.30 5.50
Fulfillment Fulfillment
Loved Free of Guilt
5250
640 1 . 5.40
6.20 530 O
5.00 4 5.20 -
g ’ g si10 o
E 5.B0 - A .EI ‘E 5.00 ®
E 560 A E 490 4 »
5.40 4.80 1
470 - -
3.20 4 ¢ 460
5.00 T T T T 1 4 .50 T T T T 1
5.00 5.20 540 5.60 5.80 6.00 4.50 4.70 490 5.10 5.30 550
Fulfillment Fulfillment
Purpose
6.00 -
5.90
5.80 -
570
g ss0 H
'E. 550 A .
E 540 -~
5.30 - g
5.20
510 A
5.00 T T T T 1
5.00 5.20 540 5.60 580 6.00
Fulfillment
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STRATEGINOTES

Jihlava ha3argetsegment that is similar in size compared to all other Czech cities in this study. Interestingly, more that
10% of the male students surveyed indicate that they belong to anothetGiuistian religion.

To strategically reach the students of this communityis recommended to engage students in the area(s) of the
greatest hungerThe greatest hunger among the students of Jihlava is Happines. Like most Czech students, the you
surveyed look to friends and family to fulfill this need.
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KARLOVY
VARY

SAMPLE: TOTAL (N}.31

Schools

M Soukrom&bchodniakademiePodnikatel 36
T { G nj peRafdhick®d | 260
1 { hKarlovwary,s.r.0.=35

Gender
T Male =63
T Female =68

Segments

1 Evangelicat 0 (0.0% ), Czech Rep =%4.7
1 Nominak= 14 (10.7%), Cze&ep = 15.%
1 TARGEF 2 (1.5%), Czech Rep =9%5(235)

THECQHURCH ANSPIRITUALITY

Creed Karlovy Vary Male Female Target Nominal Czech
None 80.9% 82.5% 79.4% 76.7%
Roman Catholic Church 4.8% 7.4% 13.1%
Other Christian 5.3% 3.2% 7.4% 4.7%
Other non-Christian 7.6% 9.5% 5.9% 5.6%

View of Church Karlovy Vary Male Female Target Nominal Czech

Church is Credible | 5.3% | 4.8% 5.9% 10.1%

People attend to get close to Got 52 794 49.2% 55.9% 58.%%

Spiritual World Karlovy Vary Male Female Target Nominal Czech

Believe in the spiritual world 59.5% 58.7% 60.3% 59.6%

Experienced the spiritual world 61.8% 65.1% 58.8% 56.2%

HUNGER FOEINMETNEEDS

Need Karlovy Vary Male Female Target Nominal Other Czech

Happiness 711 #5) |6.34 7.85 5.80

Autonomy 2.98 (#20)  3.58 2.44 3.08

Being Loved | 4.07 (#9) | 3.58 4.53 2.69

Free of Guilt -0.75 (#18)  -1.97 0.45 -1.64

Purpose -0.48 (#12)  -1.09 0.12 -1.16

Value in parentheses indicates the rank of this city in needs among the 40 citiessarvey

e a

P
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Where students seek fulfillment for HAPPINESS

Karlovy Vary Male Female Nominal Czech
#1 Family Family Family Family
(88.6%) (87.3%) (89.7%) (83.8%)
#2 Friends Friends Friends Friends
(71.8%) (73.0%) (70.6%) (72.8%)
#3  Boyl/girlfriends Boy/girlfriends Boy/girlfriends Boy/girlfriends
(45.0%) (38.1%) (51.5%) (42.2%)
GOD 4.6% (LAST) 6.3% (#8) 2.9% (LAST) 7.1% (#10)
Where students seek fulfillment foAUTONOMY
Karlovy Vary Male Female Nominal Czech
#1 Friends Friends Freetime Friends
(55.7%) (50.4%) (58.8%) (54.4%)
#2 Freetime Family Friends Freetime
(48.8%) (50.8%) (57.3%) (53.8%)
#3 Family Freetime Family Money
(41.2%) (38.1%) (32.3%) (35.5%)
GOD 6.1% (LAST) 7.9% (#11) 4.4% (LAST) 6.4%(#11)
Where students seek fulfilment foBEING LOVED
Karlovy Vary Male Female Nominal Czech
#1 Family Family Family Family
(85.5%) (79.4%) (91.2%) (81.5%)
#2 Friends Friends Friends Friends
(77.1%) (69.8%) (83.8%) (78.2%)
#3  Boyl/girlfriends Boy/girlfriends Boy/girlfriends Boy/girlfriends
(60.3%) (58.7%) (61.8%) (52.3%)
GOD 3.8% (#10) 4.8% (#10) 2.9% (LAST) 7.4% (#8)
Where students seek fulfilment foFREEDOM FROM GUILT
Karlovy Vary Male Female Nominal Czech
#1 Friends Friends Friends Friends
(71.0%) (71.4%) (70.6%) (68.5%)
#2 Family Family Apologies Apologies
(57.2%) (66.7%) (64.7%) (54.8%)
#3 Apologies Boy/girlfriend Family Family
(51.1%) (42.9%) (48.5%) (52.6%)
GOD 6.1% (#8) 6.3% (LAST) 5.9% (#8) 9.2% (#8)
Where students seek fulfilment foPURPOSE
Karlovy Vary Male Female Nominal Czech
#1 Family Family Family Family
(74.8%) (68.2%) (80.9%) (74.2%)
#2 Friends Friends Friends Friends
(55.7%) (54.0%) (57.3%) (54.6%)
#3  Boy/girlfriends Success Boy/girlfriends Boy/girlfriends
(36.6%) (46.0%) (35.3%) (34.3%)
GOD 8.4% (#10) 11.1% (#7) 5.9% (#9) 10.4% (#8)
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Meaning of Life Karlovy Vary Male Female Target Nominal Czech
Don't know-don't care  10.0% 11.1% 9.0% 20.8%0
Life is meaningless 3.8% 6.3% 1.5% 3.2%
Looking but not finding  54.6% 47.6% 61.2% 53.0%
Have found 31.5% 34.9% 28.4% 22.%%
® Total # Male # Female @ Target O Nominal + Evangelical AC7 A 5K
Happiness Autonomy
650 - 6.00 -
640 - 585 4
6.30 - 5.90
.20 - 5.85
g ] . g ]
E 6.10 . 0‘ E 5.80 -
B. 6.00 4 a 575 A
E 590 1 E 570 A A
5.80 - 565 - ®
5.70 1 560
560 - 555 .
5.50 T T T 1 550 T T T T 1
4.50 470 490 5.10 5.30 5.50 4.50 4.70 490 5.10 5.30 550
Fulfillment Fulfillment
Loved Free of Guilt
650 550
6.40 - 540 -
6.30 - 5.30
6.20 - 5.20
g 610 g s10
'E 600 A . ¢ 'E. S5.00 A ¢
E 5900 -+ E 490 4 .
5.80 i A 4.80 -
5.70 - 470 A *
560 - 460 -
550 T T T 1 450 T T T T 1
5.00 5.10 5.20 5.30 540 550 4.50 4.70 490 5.10 5.30 550
Fulfillment Fulfillment
Purpose
6.00
590 4
580
570
g ss0 .
'E 550 A
E. 540 -~ .
530 -+ ah
5.20 4
510 A
5.00 T T T T 1
5.00 5.20 540 5.60 580 6.00
Fulfillment
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STRATEGINOTES

The city of Karlovy Varnhas a smallefTargetsegment than most other Czech towns surveyed and the portion of
students indicting that they are Catholic is also smaller. Skepticism is particularly high as only 5.3% of the survey
students indicated that the church is credible. 35% afew surveyedaon to indicatethat they have already found life
purposewhile more than 65% of female students indicate that they are seeking life purpose but have not found it.

To strategically reach the students of this community, it is recommended to engage studets area(s) of the
greatest hungerThe students of Karlovy VaryNB | Y 2 K dky FINKISS &4 ¢ & dzNI&pmeSRandiBeingl S |
Loved. Like most Czech students, the youth surveyed look to friends and family to fulfill these needs. In additlen, feme
students surveyed indicate a hunger toging Free of Guilt and havifurpose where, like other Czech students, they
look to their immediate relationships and personal apologies to fulfill these needs.
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